ii -I i| Ml' 'I'Ll ' 


Table  of  Contents 


The  Alberta  Advantage 1 

Alberta  in  a Global  Economy 3 

• International  Connections 

— Key  to  Alberta’s  Economy 3 

• New  Challenges  For  Global  Competitiveness 5 

Alberta  Government  — 

A Partner  in  Business  Development 6 

1993/94  Activity  Plans 8 

• The  Americas 9 

• Asia/Pacific 24 

• Europe/Western  Europe 28 

• Eastern  Europe/Countries  of  the 

Former  Soviet  Union  (FSU) 31 

• Middle  East/Africa/India 33 

Alberta  Development  Services 36 


Digitized  by  the  Internet  Archive 
in  2017  with  funding  from 
University  of  Alberta  Libraries 


https://archive.org/details/albertaglobalbus1993albe 


The  Alberta  Advantage 


The  health  of  Alberta’s  economy  is  based  on  the  world- 
wide export  of  resources,  manufactured  goods  and 
services.  The  “Alberta  Advantage”  helps  us  to  attract 
people,  business  and  capital  to  the  province  to  help  us 
conduct  our  international  business  in  the  most 
competitive  way. 

What  is  the  Alberta  Advantage?  Our  province  is  home  to 
the  most  highly  educated  and  productive  workforce  in 
Canada.  The  business  sector  also  benefits  from  the 
infrastructure  of  well-planned  cities,  and  abundant 
supplies  of  energy  and  natural  resources.  We  have  the 
lowest  overall  taxes  and  no  provincial  sales  or  inheritance 
taxes.  The  key  to  the  Alberta  Advantage,  however,  is  the 
entrepreneurial  spirit  of  its  citizens  and  a province-wide 
dedication  to  free  enterprise. 

Alberta’s  continued  prosperity  depends  on  our  ability  to 
both  compete  and  work  with  companies  and 
governments  beyond  our  borders.  Our  growth  depends 
on  increasing  our  exports,  in  particular  our  exports  of 
value-added  goods  and  services,  and  on  attracting 
tourists  to  Alberta.  Building  competitive  industries 
requires  scanning  the  world  for  new  technologies  and 
management  methods.  Expanding  our  industries  and 
infrastructures  will  require  new  investment  from  across 
Canada  and  from  other  countries. 


Recognizing  that  businesses  must  develop  strong  links 
outside  Alberta  in  order  to  grow  and  remain  competitive, 
the  Alberta  Government  believes  it  can  play  an  important 
role  in  assisting  businesses  to  make  these  “global 
connections”. 

This  1993/94  Business  Plan  outlines  proposed 
cooperative  industry/government  activities  designed  to 
help  companies  expand  their  reach  outside  Alberta.  These 
activities  include  incoming  and  outgoing  trade  seminars, 
trade  missions  and  trade  shows,  tourism  promotion 
events,  technology  exploration  missions,  and  investment 
development  activities. 

The  activities  that  take  place  in  1993/94  will  depend  on 
the  response  we  receive  from  you  and  the  Alberta 
business  community.  I hope  that  this  Business  Plan  will 
serve  as  a valuable  source  of  information  to  help  you 
identify  activities  of  particular  interest  and  relevance  to 
you. 

Albertans  understand  that  remaining  competitive  today 
requires  understanding  and  adapting  to  the  global 
economy.  A key  message  from  the  Toward  2000  Together 
initiative  is  the  need  for  government  and  business  to 
form  partnerships  to  strengthen  Alberta’s  economy.  This 
1993/94  Business  Plan  will,  I hope,  contribute  to  an 
improved  network  of  communication  and  cooperation 
among  partners  who  share  an  interest  in  expanding 
Alberta’s  global  business  connections. 


Honourable  Ken  Kowalski 
Deputy  Premier 

Minister  of  Economic  Development  and  Tourism 
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Introduction 


This  document  sets  out  the  Alberta  Government’s 
tourism,  trade,  investment,  and  technology  strategies  and 
activities  for  the  1993/94  fiscal  year. 

It  presents  background  information  about  Alberta’s  past 
performance  in  the  global  economy  which  is  used  as  the 
basis  for  setting  objectives  to  build  on  the  province’s 
strengths. 

This  Business  Plan  identifies  proposed  activities  for  the 
coming  year.  These  will  proceed  or  be  altered,  based  on 
your  interest  and  response.  The  Department  may  not 
participate  in  all  activities  listed,  however  they  are 
included  for  your  information.  Your  comments  and  input 
on  the  suggested  strategies  and  activities  are  required, 
along  with  any  suggestions  as  to  how  to  make  this 
document  more  useful  for  you. 


How  to  Use  the  Plan 

Strategies  and  activities  are  presented  by  trade  sector 
within  broad  geographic  regions.  For  your  area  of 
interest,  please: 

• Identify  the  activity  or  activities  in  which  you  would 
like  to  participate. 

• Contact  the  individual  identified  if  you  are  interested 
in  participating  in  that  activity  or  for  more 
information  before  making  your  decision. 

• Activities  that  do  not  generate  sufficient  interest  will 
not  be  undertaken,  so  don’t  assume  all  activities  will 
proceed  if  you  don’t  advise  us  of  your  interest. 
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Alberta  in  a Global  Economy 


exports  in  the  same  year,  with  Japan  representing 
Alberta’s  second  largest  export  market  overall. 


International  Connections 
— Key  to  Alberta's  Economy 

Alberta’s  prosperity  has  always  been  strongly  linked  to 
the  economies  of  other  provinces  and  countries.  Through 
tourism,  exports  of  goods  and  services,  and  the  search  for 
investment  and  new  technology,  Albertans  have 
developed  strong  international  connections. 


Exports  of  services  are  also  increasing  in  importance  in 
international  trade,  not  only  because  of  their  growing 
value  but  also  because  they  represent  the  new  “engine  of 
growth”  for  the  economy.  Alberta’s  services  exports, 
which  accounted  for  over  $1.7  billion  of  total  1992 
exports  of  more  than  $19.4  billion,  include  tourism, 
business  services  such  as  engineering,  consulting  and 
financial  services,  and  transportation. 


The  tourism  industry  is  a strong  and  visible  link  to  the 
global  economy.  One  of  the  province’s  largest  industries, 
tourism  employs  about  100,000  Albertans.  Building  on 
the  province’s  natural  resource  base,  scenic  beauty  and 
cultural  diversity,  it  promises  to  be  one  of  the  most 
important  growth  areas  of  the  future. 

In  1991,  tourism  generated  about  $2.9  billion  in  revenue 
in  the  province,  of  which  $621  million  or  22%  came  from 
international  visitors  (see  Figure  1).  Of  the  more  than  1.2 
million  international  visitors  to  Alberta,  64%  came  from 
the  United  States,  7.8%  from  the  United  Kingdom,  7.7% 
from  Japan,  4.5%  from  Germany,  2.1%  from  Australia, 
and  the  remaining  14.3%  from  a number  of  different 
countries.  Approximately  $1.5  billion  or  53%  of  the  total 
tourism  revenues  are  generated  from  Albertans,  and  the 
remaining  $730  million  or  25%  is  from  residents  of  other 
Canadian  provinces. 

International  tirade  is  another  important  link  to  the 
global  economy  (see  Table  1).  In  1992,  record  high 
exports  of  over  $19.5  billion  to  144  countries  of  all  goods 
and  services  accounted  for  about  25%  of  Alberta’s  Gross 
Domestic  Product  (GDP).  Trade  also  creates  jobs  and  new 
investment.  For  every  $1  billion  increase  in  exports, 
approximately  15,000  new  jobs  are  created.  Over  2,000 
companies  in  Alberta  today  export  their  goods  and 
services  outside  the  province. 

Alberta’s  exports  have  long  been  dominated  by  primary 
resources.  Oil  and  gas  made  up  54%  of  Alberta’s 
merchandise  exports  in  1991  and  56%  in  1992,  while 
primary  agriculture  exports  were  12%  in  1991  and  13% 
in  1992. 

Manufacturing  exports  vital  to  Alberta’s  growth  and 
diversification,  made  up  27%  of  Alberta’s  total  1992 
goods  exports.  Among  manufacturing  industries, 
significant  levels  of  exports  were  registered  in  food 
processing,  wood  and  paper  products,  electrical  and 
electronic  equipment,  refined  petroleum  and  coal 
products,  and  chemicals  and  chemical  products. 

Consistently,  the  United  States  has  been  Alberta’s  largest 
foreign  market,  accounting  in  1992  for  nearly  76%  of  the 
value  of  international  exports  of  goods.  As  a region, 
Asia/Pacific  was  the  destination  for  another  15%  of  goods 


Trade  with  other  provinces  in  Canada  is  also  important 
and  is  often  the  “First  step”  in  export  marketing  for 
growing  Alberta  companies.  Shipments  of  merchandise 
to  other  provinces  in  Canada  accounted  for  about  $11 
billion  in  1991,  or  15%  of  GDP. 


Figure  1 — International  Tourism  Expenditures  in  Alberta  By 
Origin  — 1991  (millions) 


Total  International  Expenditures:  $621  million 
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Source:  Statistics  Canada 
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Figure  2 — Foreign  Investment  in  Canada 
(June  1985  to  September  1992) 


Total  Values:  $118  billion 
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Table  1 — Alberta  Goods  and  Services  International  Exports  1991  and  1992  ($ 

millions) 

Percent 

Percent 

Percent  Change 

1991  $ 

of  Total 

1992  $ 

of  Total 

1992/91 

Primary  Agriculture  & Related 

1,933.6 

11.2 

2,293.6 

11.8 

18.6 

Mining 

9,141.3 

51.2 

10,503.6 

54.0 

14.9 

Excluding  Oil,  Gas  & Sulphur 

4424 

2.5 

527.9 

2.7 

19.4 

Oil,  Gas,  Sulphur 

8,698.9 

48.8 

9,975.7 

51.3 

14.7 

Manufacturing 

4,761.7 

26.7 

4,705.2 

24.2 

-1.2 

Food,  Feed,  Beverages  & Tobacco 

522.3 

2.9 

588.0 

3.0 

12.6 

Plashes 

30.4 

0.2 

33.7 

0.2 

10.8 

Textiles 

80.4 

0.5 

97.4 

0.5 

21.2 

Clothing 

2.5 

0.0 

6.0 

0.0 

137.6 

Wood  Products 

221.1 

1.2 

2224 

1.1 

0.6 

Furniture  & Fixtures 

30.5 

0.2 

39.6 

0.2 

29.5 

Paper  & Allied  (includes  wood  pulp) 

4884 

2.7 

627.5 

3.2 

28.5 

Primary  Metals 

121.9 

0.7 

108.1 

0.6 

-11.3 

Fabricated  Metal  Products 

64.1 

0.4 

74.5 

0.4 

16.3 

Machinery  (Ex.  Electrical/Transport) 

192.7 

1.1 

260.2 

1.3 

35.0 

Transportation  Equipment 

432.1 

2.4 

93.9 

0.5 

-78.3 

Electrical  & Electronic  Equipment 

256.6 

14 

291.3 

1.5 

13.6 

Non-Metallic  Mineral  Products 

31.2 

0.2 

30.7 

0.2 

-1.8 

Refined  Petroleum  & Coal  Products 

700.7 

3.9 

564.1 

2.9 

-19.5 

Chemicals  & Chemical  Products 

1,489.7 

8.4 

1,539.1 

7.9 

3.3 

Other  Manufacturing 

96.9 

0.5 

128.6 

0.7 

32.6 

Other  Goods 

239.9 

13 

187.0 

1.0 

-22.0 

TOTAL  GOODS 

16,076.5 

90.5 

17,689.5 

91.0 

10.0 

Tourism ' 

620.7 

3.5 

657.3* 

3.4 

5.9 

Other  Services 

1,079.0* 

6.0 

1,100.0* 

5.7 

1.9 

TOTAL  SERVICES 

1,699.7 

9.5 

1,757.3 

9.0 

3.4 

TOTAL  EXPORTS 

17,776.2 

100.0 

19,446.8 

100.0 

9.4 

* Estimated 

Source:  Statistics  Canada 


Investment  is  important  for  industrial  development,  and 
investment  from  outside  Alberta  has  always  been  key  to 
our  expansion  and  growth.  Investment  capital  is  essential 
for  establishing  new  industries,  expanding  existing  ones, 
and  building  infrastructures.  Tourism  projects  to 
maintain  Alberta’s  status  as  a world-class  tourist 
destination,  as  well  as  forestry,  oil  and  gas  (particularly 
oil  sands)  and  petrochemicals,  also  require  large  amounts 
of  patient  capital. 

Private  and  public  investment  in  Alberta  consistently 
ranks  as  the  highest  in  Canada  on  a per  capita  basis 
($7,900  per  person  in  1992  compared  to  $6,000  per 
person  nationally).  Primary  industries  and  construction 
account  for  about  one-third  of  the  total;  manufacturing 
accounts  for  11%;  and  transportation,  communications 
and  other  utilities  represent  another  18%. 

Foreign  direct  investment  accounts  for  an  estimated  10 
to  15%  of  all  new  investment  in  the  province.  For  the 
past  several  decades,  the  United  States  has  been  Alberta’s 
major  foreign  source  of  capital,  with  energy-related 
investment  representing  the  largest  share  of  activity.  As  a 
rough  estimate,  Alberta  accounted  for  21%  of  the  total 


value  of  $118  billion  in  foreign  investments  from  all 
countries  screened  through  the  Investment  Canada  Act 
from  its  inception  in  June  1985  to  September  1992  (see 
Figure  2). 

Today,  technology  development  is  the  driving  force 
behind  productivity  improvements  and  competitiveness. 
Finding  and  applying  new  technologies  to  expand 
production  or  improve  product  quality  requires 
investment  in  technology,  equipment  and  human 
resources.  Investment  in  research  and  development  is 
also  vital  to  remaining  competitive. 

With  an  average  investment  of  $250  million  per  year,  the 
Alberta  Government  is  one  of  the  largest  funders  in 
Canada  of  science  and  technology  activity.  Since  1983, 
$2.3  billion  has  been  invested  in  promoting  science  and 
technology;  a number  of  Centres  of  Advanced  Technology 
have  been  developed;  and  over  1,000  high  technology 
companies  are  now  active  in  Alberta,  employing  more 
than  50,000  people. 
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New  Challenges  for  Global 
Competitiveness 

Alberta  companies  are  faced  with  many  challenges  in 
expanding  their  exports  and  in  attracting  investment. 

The  world  economy  is  restructuring  at  a rapid  pace,  with 
significant  shifts  in  financial  and  consumer  markets, 
transportation  and  technology.  The  global  marketplace 
requires  companies  to  respond  to  the  challenges  of  global 
marketing,  global  sourcing  and  greater  control  by 
multinational  companies.  It  will  also  see  increased  trade 
in  value-added  goods,  with  commodity  exports  decreasing 
in  importance.  Trade  in  services,  such  as  information, 
finance,  and  engineering,  will  increasingly  “drive”  global 
economic  growth. 

Tourism  has  become  a major  growth  industry  in  the 
world,  evolving  into  a sophisticated,  highly  competitive, 
global  business.  Already  employing  more  people  than  any 
other  single  industrial  sector,  it  contributes  significantly 
to  the  economy  of  almost  every  country.  It  is  also  faced 
with  complex  challenges,  such  as:  awareness  and 
understanding  of  a tourism  economy;  financing  and 
investment  for  the  industry;  matching  products  and 
markets;  competitive  positioning  of  Alberta  in 
international  markets;  regional  development  and 
diversification;  infrastructure  and  transportation  needs; 
and  environmental  impacts. 

Trade  barriers  are  continuing  to  fall  and  this  will  increase 
competition  for  Alberta  companies.  Governments  will  no 
longer  be  able  to  use  protective  tariffs  and  industry 
subsidies  to  develop  their  economies.  Alberta  companies 
will  have  to  compete  for  investments  and  markets  in  an 
increasingly  integrated  global  economy. 

While  we  are  becoming  “one  world”  through  economic 
and  technological  integration,  it  is  also  apparent  that 
political  changes  will  continue  to  affect  world  markets.  In 
the  last  year,  events  in  Eastern  Europe  and  the  countries 
of  the  former  Soviet  Union  have  changed  the  world  map 
— and  affected  Alberta  businesses.  Political  and 
economic  changes  will  likely  continue  to  cause 
uncertainty  and  this  will  create  challenges  for  both 
marketing  and  investment  decision-makers  over  the 
coming  decade. 

Alberta  faces  such  pressures  with  many  strengths.  Long 
recognized  as  a “trading  province,”  Alberta  has  a high 
level  of  technological  development,  a well  educated  work 
force  and  abundant  natural  resources.  Our  current 
prosperity,  however,  depends  heavily  on  the  development 
and  export  of  primary  resources  — oil  and  gas, 
agriculture,  and  forest  products. 

The  new  global  economy,  based  on  exports  of  value-added 
products  and  services,  will  challenge  Alberta’s  traditional 


industries  and  force  Alberta  companies  to  restructure  and 
reorient  their  production  and  marketing  processes.  It  will 
also  offer  opportunities  for  new  and  expanded  businesses. 
It  is  important  for  business  and  government  to  work 
together  to  develop  strategies  and  programs  to  make 
Alberta  a successful  player  in  this  new  global  economy. 
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Alberta  Government  — 

A Partner  in  Business 
Development 

The  goal  of  the  Alberta  Government  is  to  work  with  the 
private  sector  to  create  a dynamic,  internationally 
competitive  economy  that  will  provide  high  quality  jobs 
and  maintain  the  quality  of  life  that  Albertans  enjoy. 

The  Alberta  Government  recognizes  that  its  primary  role 
is  to  maintain  an  attractive  business  and  investment 
climate  in  the  province.  A favourable  business  climate 
conducive  to  investment,  wealth  generation  and  job 
creation  — resulting  from  a competitive  tax  and 
regulatory  regime,  investment  in  human  resources, 
supportive  infrastructure,  and  support  for  industry  led 
economic  development  and  strategic  partnerships  with 
business  and  communities  — is  the  most  effective  way  to 
assist  Alberta  companies  in  their  efforts  to  expand  and 
flourish  in  the  increasingly  complex  and  competitive 
global  economy. 

The  Alberta  Government,  working  in  cooperation  with 
the  private  sector,  has  a role  in  developing  tourism, 
trade,  investment,  industry  and  technology.  Government 
objectives  are  outlined  in  the  following  sections. 

Tourism  Objectives 

Alberta’s  goal  for  tourism  development  is  to  increase 
annual  provincial  tourism  revenue  from  $2.9  billion  in 
1991  to  exceed  $4.4  billion  per  year  by  the  year  2000. 

This  goal  will  be  achieved  by: 

• Developing  a solid  tourism  foundation  at  the 
community  level  throughout  the  province; 

• Developing  a solid  service  structure  for  the  tourism 
industry; 

• Encouraging  the  development  of  regional  and 
provincial  tourism  generators; 

• Encouraging  private  sector  development  of  major 
destination  resorts; 

• Supporting  provision  of  appropriate  infrastructure 
and  transportation  access; 

• Supporting  education  and  training  needs  of  the 
industry; 

• Encouraging  an  integrated  approach  to  marketing 
that  focuses  on  those  markets  that  generate  the 
greatest  return  on  investment  and  that  support 
greater  use  of  existing  capacities  on  a four  season 
year  round  basis;  and 

• Reviewing  all  government  policies  affecting  tourism. 


International  Trade  Objectives 

The  aim  of  Alberta’s  trade  strategy  is  to  identify  ways  in 
which  the  private  sector  and  government  can  work 
together  to  promote  exports  of  goods  and  services  in 
increasingly  competitive  markets. 

The  goals  for  international  trade  are  as  follows: 

• Increase  the  value  of  Alberta’s  international  exports 
from  $19  billion  to  $24  billion  by  1996; 

• Increase  the  total  number  of  exporters  from  2,000  to 
3,000  by  1996,  ensuring  that  Alberta  is  able  to 
sustain  exports  over  the  longer  term;  and 

• Expand  the  number  of  customers  for  Alberta  goods 
and  services.  This  will  involve  developing  new 
markets  and  increasing  penetration  of  existing 
markets. 

Efforts  to  substantially  reduce  trade  barriers  within 
Canada  will  continue  with  the  goal  of  expanding 
domestic  market  opportunities  for  Alberta  exports  of 
goods  and  services.  Another  important  objective  within 
Canada  is  to  improve  Alberta  suppliers’  access  to  public 
sector  procurement,  both  federal  and  provincial. 

Investment  Objectives 

All  activities  are  focused  directly  on  Alberta  companies 
with  the  ultimate  objective  of  creating  a larger,  more 
competitive,  and  more  diversified  economic  base  in  the 
province.  This  objective  will  be  achieved  by: 

• Assisting  Alberta  companies  to  identify  sources  of 
direct  investment  which  can  provide  capital  required 
for  plant  expansion,  the  introduction  of  new 
technology,  equipment,  and  processes; 

• Facilitating  strategic  alliances  with  national  and 
international  companies  to  promote  transfer  of 
technology,  product  development,  and  acquisition  of 
management  expertise;  and 

• Increasing  the  number  of  business  immigrants  from 
260  to  over  900  per  year  by  1996. 

Technology  and  Research  Objectives 

Economic  growth  and  diversification  associated  with 
advanced  technologies  will  be  accomplished  by: 

• Supporting  the  creation  and  expansion  of 
technology-intensive  industrial  clusters  in  the  fields 
of  advanced  materials,  biotechnology, 
telecommunications,  electronics,  environmental 
technologies,  information  technologies,  and  medical 
devices;  and 
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• Encouraging  the  application  of  advanced 
technologies  in  traditional  resource  industries  and 
manufacturing. 

Activities  to  be  undertaken  include:  basic  research; 
applied  research  and  development;  transfer  of  knowledge; 
development  of  specialty  state-of-the-art  facilities 
relevant  to  the  local  industry;  development,  expansion  or 
establishment  of  companies  which  constitute  Alberta’s 
technology-intensive  industrial  cluster;  corporate 
venturing  and  forging  linkages  between  universities, 
industry  and  government;  and  technology  adaptation  to 
increase  use  of  advanced  technologies  in  traditional 
industries. 

Industry  Development  Objectives 

Industrial  diversification,  growth,  and  competitiveness  of 
Alberta’s  industry  sectors  is  fostered  by  working  with 
companies  from  inside  and  outside  of  Alberta.  The 
objective  is  to: 

• Broaden  further  the  manufacturing  base  in  Alberta 
through  the  expansion  and  increased 
competitiveness  of  existing  companies  and 
establishment  of  new  operations; 

• Expand  and  develop  existing  industry  sectors 
through  the  attraction  of  new  manufacturers, 
processors,  and  related  services  to  Alberta; 

• Encourage  establishment  of  new  industry  sectors; 
and 

• Assist  Alberta  companies  in  developing  supplier 
capability  and  increase  awareness  of  buyers  of  this 
capability. 


1993/94  Activity  Plans 

In  today’s  highly  competitive  environment,  successful 
marketing  depends  on  a sustained  marketing  effort  In 
this  regard  the  Government  of  Alberta  provides  support 
to  the  private  sector  through  a range  of  activities  with 
private  sector  participation. 

The  Alberta  Government  will  assist  companies  to: 

• Identify  market  opportunities,  projects  and  contracts 
outside  Alberta; 

• Bring  key  business  people,  buyers  and  investors  to 
Alberta; 

• Find  strategic  partners  and  alliances  for  shared 
research  and  development,  technology  exchange, 
investment,  and  tourism  marketing  and  promotion; 

• Create  a strong  and  compelling  Alberta  and  Western 
Canada  image  that  appeals  to  both  international 
travellers  and  investors; 

• Identify  and  bring  in  technologies  to  improve 
competitiveness; 

• Monitor  and  assess  economic  and  political  events 
affecting  business; 

• Assist  in  resolving  issues  and  disputes  with 
companies  and  governments  outside  Alberta;  and 

• Identify  and  address  tariff  and  non-tariff  barriers  to 
trade. 

This  section  outlines  Alberta  Government  initiatives  to 
support  business  development  in  four  geographic 
regions: 

• The  Americas 

• Asia/Pacific 

• Europe 

• Middle  East/Africa/India 

Activity  plans  for  1993/94  provide  listings  of  tourism, 
trade,  technology,  industry  development  and  investment 
missions,  seminars  and  trade  shows.  The  Alberta 
Government  will  not  necessarily  participate  in  all 
activities  listed. 

Businesses  are  encouraged  to  contact  those  listed  for 
further  information  about  participating  in  these  events. 
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The  Americas 

This  region  includes  Canada,  the  United  States,  Mexico, 
the  Caribbean,  and  Latin  American  countries. 

Canada 

Canada  is  Alberta’s  most  important  market  for  goods  and 
services,  the  major  generator  of  its  tourism  revenues,  and 
its  prime  source  of  investment  capital.  During  1992,  the 
Canadian  market  including  Alberta,  absorbed  about  60% 
of  the  province’s  manufacturing,  agricultural  and 
mineral  production.  During  the  same  year,  of  the  $2.9 
billion  in  provincial  tourism  revenues,  over  75%  was 
earned  from  Canadian  sources.  On  average,  Canada  also 
accounts  for  75%  to  80%  of  annual  new  direct 
investments  in  the  province. 

There  is  considerable  potential  for  further  expanding  the 
domestic  market  for  Alberta  businesses. 

Government  Initiatives 

• Continue  Alberta’s  efforts,  in  cooperation  with  the 
Federal  Government  and  other  provinces,  to 
eliminate  or  reduce  barriers  to  internal  trade. 

• Provide  support  to  Alberta  companies  to  improve 
access  to  government  procurement  -federal  and 
provincial. 

• Enhance  programs  to  work  in  partnership  with  the 
Tourism  Industry  to  increase  tourist  travel  to  the 
province  from  other  Canadian  regions. 

• Provide  assistance  to  Alberta  companies  to  expand 
markets  beyond  Alberta. 


United  States 

The  United  States  remains  Alberta’s  largest  international 
market  and  an  important  source  for  attracting 
manufacturing  and  processing  operations,  investment 
capital,  and  tourism.  During  1992,  Alberta’s  total 
merchandise  exports  to  the  United  States  (including 
primary  products)  amounted  to  $13.5  billion.  Of  this, 
manufacturing  exports  amounted  to  almost  $3.0  billion, 
accounting  for  64%  of  Alberta’s  total  manufacturing 
exports  during  the  year.  Total  exports  to  the  U.SA 
during  1992  surpassed  the  1991  total  by  over  $1.8  billion. 
The  United  States  is  Alberta’s  largest  source  of 
international  visitors,  accounting  for  approximately  $343 
million  in  revenue  in  1991. 

Alberta  products  and  services  sold  in  the  United  States 
include:  computer  software,  consumer  products,  oilfield 
equipment  and  services,  aerospace  products, 
building/hardware  products,  electronics  components, 
biotechnology  products,  agricultural 
commodities/products  including  live  cattle,  meats  and 
processed  foods,  and  environmental  products  and 
services. 

The  Western  United  States  is  of  particular  interest  to 
Alberta,  given  the  north/south  transportation  links.  In 
addition,  many  companies  are  leaving  California  or 
expanding  outside  that  state  due  to  environmental, 
legislative  and  economic  pressures. 

The  Eastern  United  States  is  also  of  importance. 
Opportunities  exist  to  further  develop  the  large  potential 
market  for  Alberta’s  diverse  tourism  product. 


The  Americas  Export  Profile  ($000s) 


Agriculture 

Mining 

Oil 

Manufacturing 

Other 

Total 

United  States 

678,719.9 

38,646.3 

9,684,882.6 

2,990,900.4 

131,261.7 

13,524,411.0 

Brazil 

70,925.4 

25,258.7 

20,785.6 

3,287.5 

2,719.2 

122,976.4 

Mexico 

40,239.3 

6,688.1 

7,508.6 

21,355.2 

148.3 

75,939.5 

Colombia 

22,507.0 

— 

— 

3,607.2 

3,304.5 

29,418.7 

Venezuela 

17,733.9 

— 

— 

9,541.3 

6.6 

27,281.8 

Cuba 

7,769.7 

— 

1,254.1 

18,191.5 

35.6 

27,250.9 

Chile 

9,976.9 

3,739.0 

4,863.4 

1,569.7 

8.7 

20,157.7 

Peru 

3,980.9 

— 

— 

10,823.1 

0.2 

14,804.3 

Argentina 

219.8 

— 

4,447.0 

8,749.8 

— 

13,416.6 

Other  South  America 

12,220.0 

— 

888.6 

3,293.9 

1.0 

16,403.4 

Other  Central  America 

9,382.8 

— 

115.3 

12,024.6 

1,460.2 

22,982.9 

Caribbean 

— 

— 

- 

- 

— 

- 

Total 

873,675.6 

74,332.2 

9,724,745.2 

3,083,344.1 

138,946.1 

13,895,043.2 

Source:  1992  — Statistics  Canada 
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Government  Initiatives 

• Provide  market  intelligence  to  Alberta  businesses  on 
opportunities  in  the  United  States. 

• Continue  to  provide  export  readiness  training  for 
first-time  exporters  and  broaden  use  of  the  New 
Exporters  to  Border  States  (NEBS)  program  to 
introduce  small-sized  Alberta  companies  to  export 
opportunities  in  the  border  states  of  the  United 
States. 

• Encourage  Alberta  businesses  to  establish  a strong 
presence  in  the  United  States  through  the  use  of 
agents  and  distributors,  the  establishment  of  branch 
offices,  and  the  formation  of  strategic  alliances  with 
United  States  based  companies. 

• In  consultation  with  industry  associations,  develop 
appropriate  marketing  strategies  to  take  advantage  of 
emerging  opportunities  in  the  United  States. 

• Enhance  programs  in  partnership  with  the  tourism 
industry  to  encourage  tourist  travel  to  Alberta  from 
targeted  areas  of  the  United  States. 

• Encourage  United  States  based  firms  to  consider 
Alberta  as  a potential  location  for  expansion, 
relocation  and  investment. 

Mexico 

Although  Alberta’s  trade  with  Mexico  is  relatively  small, 
1992  export  figures  more  than  doubled  from  the  previous 
year.  Exports  from  Alberta  to  Mexico  were  $76  million  in 
1992,  exceeding  the  $35  million  in  1991.  Indications  in 
1992  showed  expanding  levels  of  exports  in  the 
agricultural  sector.  Exports  comprised  about  80% 
primary  products  and  20%  manufactured  goods.  The 
proposed  North  American  Free  Trade  Agreement 
(NAFTA)  will  result  in  gradual  opening  up  of  the  Mexican 
market  and  will  provide  export  opportunities  to  Alberta 
businesses.  Potentially,  the  Mexican  market  offers 
opportunities  in  a range  of  products  and  services,  with  oil 
and  gas  equipment  and  services,  environmental  services 
and  agricultural  and  processed  foods  being  the  more 
important  categories.  There  are  also  likely  to  be 
opportunities  for  Alberta  companies  in  engineering, 
architectural,  construction  and  educational  services  as 
Mexico  undertakes  programs  to  upgrade  its 
infrastructure.  During  this  stage,  Mexico  will  also  be 
looking  for  transfer  and  adaptation  of  agricultural 
technologies. 

Since  most  Alberta  businesses  have  limited  trading 
experience  with  Mexico,  they  will  undoubtedly  need  time 


and  perseverance  to  familiarize  themselves  with  Mexican 
business  practices. 

Government  Initiatives 

• Organize  seminars  to  familiarize  the  Alberta  business 
community  with  the  proposed  NAFTA  and  its 
implications  for  Alberta  businesses. 

• Provide  market  intelligence  to  Alberta  businesses  on 
opportunities  in  Mexico. 

• In  consultation  with  industry  associations,  develop 
appropriate  marketing  strategies  and  programs  to 
take  advantage  of  emerging  opportunities  in  the 
Mexican  market. 

• Organize  programs  in  Canada  and  Mexico  to  bring 
together  decision  makers  from  both  regions  to 
pursue  export  and  joint  venture  prospects. 

Latin  America 

Alberta’s  1992  exports  to  South  and  Central  America 
(other  than  Mexico)  were  just  over  $255  million.  Brazil 
and  Venezuela  were  the  principal  markets,  accounting  for 
over  50%  of  Alberta  exports  to  the  region.  While  Brazil 
was  the  principal  destination  for  primary  products, 
Venezuela,  Colombia  and  Argentina  were  important 
markets  for  value-added  goods  and  services. 

Export  opportunities  are  increasing  for  agricultural 
commodities  and  technologies,  as  well  as  for  oil  and  gas 
equipment  and  services,  environmental  products  and 
services,  computer  software,  and  training. 

In  recent  years  there  has  also  been  a significant  increase 
in  interest  among  Alberta  companies  in  joint  venture 
investment,  particularly  in  the  oil  and  gas  sector  in 
Argentina,  Venezuela  and  Colombia. 

Government  Initiatives 

• Organize  seminars  to  familiarize  Alberta  businesses 
with  opportunities  in  Latin  America. 

• Organize  programs  in  Canada  and  Latin  America  to 
bring  together  decision-makers  from  both  regions  to 
identify  export  and  joint  venture  prospects. 

• Provide  market  intelligence  to  Alberta  businesses  on 
opportunities  in  the  Latin  American  market. 

• In  consultation  with  industry  associations, 
particularly  in  oil  and  gas  and  environmental 
products/services  sectors,  develop  appropriate 
marketing  strategies  to  take  advantage  of  increasing 
trade  and  investment  opportunities  in  the  region. 
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The  Americas 
1993-94  Activity  Plans 


Event 

Date 

Location 

Sector 

Contact 

Advanced  Technologies 

COMDEX/Canada 

Aug 

93 

Toronto 

Advanced 

Technologies/ 

Computers 

Peter  Carsley  427-1905 

COMDEX  Trade  Show  (Federal 
Government  Stand) 

Aug 

93 

Sao  Paulo, 
Brazil 

Software/Latin  America 

Bill  Jaschke  427-4809 

Airshow  Canada 

Aug 

4-8 

93 

Abbotsford,  BC 

Consumer 

Norm  Morrison  422-6236 

8th  Int’l  Electronic  Materials  and 
Process  Congress 

Aug 

Sep 

30- 

2 

93 

San  Jose 

Advanced  Materials 

Ken  Ball  422-0561 

Wescon 

Sep 

28-30 

93 

San  Francisco 

Electronics 

David  Antoniuk  422-0561 

NetCon  ’93 

Sep 

29-30 

93 

Toronto 

Computers 

Jim  Hoffmeyer  422-0561 

Software  Quality  Exposition 

Sep 

93 

Portland,  OR 

Information 

Technologies 

Jim  Hoffmeyer  422-0561 

Simulation  Products  Mission  to 
Boston 

Sep 

93 

Boston 

Advanced  Technologies 

Peter  Carsley  427-1905 

Mission  to  the  Electronics  & 
Chemicals  Centre 

Sep 

93 

Detroit 

Advanced  Technologies 

Tren  Cole  427-1905 

Industry  Visit  to  Rome  Labs  at 
Griffiths  AFB 

Sep 

93 

Utica,  NY 

Advanced 

Technologies/Aerospace 

Peter  Carsley  427-1905 

Computer  Hardware/Software 
Seminar  & Roundtable 

Sep 

93 

New  York  City 

Advanced 

Technologies/Aerospace 

Peter  Carsley  427-1905 

Communications  Managers 
Association 

Sep 

93 

New  York  City 

Advanced 

Technologies/ 

Telecommunications 

Peter  Carsley  427-1905 

Partnering  Mission  to  Pacific  NW 
Biotechnology  Conference 

Sep 

93 

Portland,  OR 

Biotechnology 

Sam  Chow  427-4323 

Networld  Dallas  ’93  Trade  Show 

Sep 

5-7 

93 

Dallas 

Computer 

Hardware/Software 

Frank  Parrotta  427-4809 

Canadian  High  Technology  Show 

Oct 

5-6 

93 

Toronto 

Electronics 

David  Antoniuk  422-0561 

Airport  Expo 

Oct 

10-14 

93 

Nashville 

Airport 

Communications 

Equipment/Services 

Bob  Hunter  427-4327 

ASM  International  Material  Week 
and  Materials  Exposition 

Oct 

18-21 

93 

Pittsburgh,  PA 

Advanced  Materials 

Ken  Ball  422-0561 

Software  Forum 

Oct 

93 

Vancouver,  BC 

Information 

Technologies 

Jim  Hoffmeyer  422-0561 

Outgoing  Biotechnology  Strategic 
Partnering  Mission  (IBEX  ’93) 

Oct 

18-22 

93 

San  Francisco 

Biotechnology 

Jim  Armet  427-4809 

Mission  to  USAF-ASC  Wright  Lab 
WG 

Oct 

93 

Dayton,  OH 

Adv.  Tech/Aerospace 

Tren  Cole  427-1905 

Outgoing  Mission 

Oct 

93 

St.  Louis 

Adv.  Tech/Aerospace 

Tren  Cole  427-1905 

Mission  to  Puget  Sound  Naval 
Supply  Centre 

Oct 

93 

Seattle 

Aerospace 

Sam  Chow  427-4323 

COMDEX  Fall  ’93  Show 

Nov 

15-19 

93 

Las  Vegas 

Largest  U.S.  Computer 
Hardware/Software 

Trade  Show 

Jim  Armet  427-4809 

Simulations  & Training  Devices 

Nov 

93 

St.  Louis 

Advanced  Technologies 

Tren  Cole  427-1905 

Fair 
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Event 


Date 


Location 


Sector 


Contact 


Mission  to  Aviations  and  Troop 
Command  (ATCOM) 

Nov 

93 

St.  Louis 

Adv.  Tech/Defence 

Tren  Cole  427-1905 

Software  Developers  Strategic 
Partnering  Mission 

Nov 

93 

Minneapolis 

Software 

Audrey  Albrecht-Lee 
427-4323 

Mission  to  Boeing  Corp. 

Nov 

93 

Seattle 

Aerospace 

Sam  Chow  427-4323 

Computer  Application  in  Medical 
Care 

Nov 

93 

Baltimore 

Advanced 

Technologies/ 

Computers 

Peter  Carsley  427-1905 

Biotechnology  Mission 

Nov 

93 

St  Louis 

Medical/Technology 

Frank  Parrotta  427-4809 

Specialty  Equipment  Market 
Association  (SEMA) 

Nov 

2-5 

93 

Las  Vegas 

Largest  Automotive 
show 

Orest  Warchola  427-4809 

The  Technology  Summit 

Dec 

93 

New  York  City 

Advanced 

Technologies/ 

Computers 

Peter  Carsley  427-1905 

Matchmaking  Sessions  for 
Telecommunications  Companies 

Dec 

93 

Chicago 

Advanced 

Technologies/ 

Telecommunications 

Tren  Cole  427-1905 

Strategic  Technology  Forum 

Dec 

93 

Newport  Beach 

Strategic  Alliances  in 
Electronic  Components 

Jim  Armet  427-4809 

Aerospace  Technology  Licencing 
Mission 

Jan 

94 

St.  Louis 

Advanced 

Technologies/Aerospace 

Tren  Cole  427-1905 

Armed  Forces  Comm.  & 

Electronics  Association  Show 

Jan 

94 

San  Diego 

Defence  Products 

Jim  Armet  427-4809 

San  Diego  Electronics  Show 

Jan 

94 

San  Diego 

Electronic  Components 

Jim  Armet  427-4809 

Media  Tour  — High  Technology 
Services 

Jan 

94 

San  Francisco 

Services 

Jim  Armet  427-4809 

Software  Mission 

Jan 

94 

Seattle 

Information 

Technologies 

Jim  Hoffmeyer  422-0561 

AECT 

Jan/Feb 

94 

Dallas/New 

Orleans 

Interactive 

Technologies 

Cathie  Gordey  422-0561 

Northwest  Computer  Show 

Feb 

17-18 

94 

Minneapolis 

Computers 

Jim  Hoffmeyer  422-0561 

Geomatics  Mission 

Feb 

94 

Seattle  & 
Portland,  OR 

Advanced  Technology 

Wendy  Lomas  422-0561 

Communication  Networks 
(COMNET) 

Feb 

1-4 

94 

Washington, 

DC 

Advanced 

Technologies/ 

Computers 

Allison  Mitton  427-1905 

Mission  of  Computer 
Hardware/Software  Companies 

Feb 

94 

Boston 

Advanced 

Technologies/ 

Computers 

Peter  Carsley  427-1905 

Mission  to  the  Defence  Electronics 
Supply  Centre 

Feb 

94 

Columbus 

Advanced 

Technologies/ 

Electronics 

Tren  Cole  427-1905 

Helicopter  America  International 

Feb 

94 

Los  Angeles 

Defence 

Services/Products 

Jim  Armet  427-4809 

Mission 

Feb 

94 

Newport  Beach 

Telecommunications 

Equipment/Services 

Jim  Armet  427-4809 

Presentation  to  Venture  Capitalists 

Feb 

94 

Houston 

Pharmaceuticals  & 
Biotechnology 

Frank  Parrotta  427-4809 

Presentation  to  Venture  Capitalists 

Feb 

94 

Houston 

Telecommunications 

Frank  Parrotta  427-4809 

Expocomm  ’94  Trade  Show 

Mission 

Feb 

94 

Mexico  City 

Telecommunications 
Equipment  & Services 

Brian  Westlund  427-4809 

Electronics  Show 

Mar 

94 

San  Diego 

Electronic  Components 

Jim  Armet  427-4809 
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Event 


Date 


Location 


Sector 


Contact 


Agricultural/Industrial  Equipment 


Empire  Farm  Days 

Aug 

10-12 

93 

Seneca  Falls, 

NY 

Agricultural 

Equipment 

Peter  Carsley  427-1905 

Tri  Cipe  Plant  Engineering  and 
Maintenance  Show 

Aug 

11-12 

93 

Kennewick,  WA 

Industrial  Equipment 

Chris  Makowski  427-4323 

Penn  State  Ag  Progress  Days 

Aug 

17-19 

93 

State  College 

Agricultural 

Equipment 

Peter  Carsley  427-1905 

Trans  Expo  (federal  government 
stand) 

Sep 

93 

Monterrey, 

Mexico 

Auto  Industry 

Brian  Westlund  427-4809 

Integrated  Engineering  Trade 

Show 

Oct 

5-9 

93 

Dallas 

Industrial 

Products/Services 

Don  Chinski  427-4809 

Farmer  — Stockman  Show 

Oct 

12-14 

93 

Lubbock,  TX 

Agricultural 

Equipment/Services 

Don  Chinski  427-4809 

Texas/Alberta  Joint  Ventures  in 
Mexico  Seminar 

Oct 

25-29 

93 

Houston 

Mission  with  Alberta 
Agriculture 

Brian  Westlund  427-4809 

Automotive  Parts  Rebuilders 
Association 

Oct 

93 

Cincinnati 

Transportation/Auto/ 

Truck 

Tren  Cole  427-1905 

Incoming  Trade  Mission  from 
Kansas  and  Texas 

Nov 

10-13 

93 

Edmonton, 

Red  Deer,  rural 
Alberta  towns 

Agricultural 

Equipment 

Manufacturers 

Don  Chinski  427-4809 

Kansas  Farm  Trade  Show 

Nov 

16-18 

93 

Witchita 

Agricultural 

Equipment/Services 

Don  Chinski  427-4809 

Agricultural  Equipment  Exposition 

Jan 

94 

Minneapolis 

Agricultural 

Equipment 

Sam  Chow  427-4323 

Society  of  Automotive  Engineers 
Congress/Automotive  Parts 

Mfgrs.  Regional  Meeting 

Feb 

2 

94 

Detroit 

Transportation/ 

Automotive 

Tren  Cole  427-1905 

Tulare  Farm  Show 

Feb 

8-10 

94 

San  Francisco 

Agricultural  & Farm 
Equipment  Show 

Orest  Warchola  427-4809 

Canadian  International  Farm 
Equipment  Show 

Feb 

8-11 

94 

Toronto 

Agricultural 

Equipment 

Peter  Carsley  427-1905 

National  Farm  Machinery  Show 

Feb 

16-19 

94 

Louisville 

Agricultural 

Equipment 

Allison  Mitton  427-1905 

Western  Farm  Show 

Feb 

Mar 

27- 

1 

94 

Kansas  City 

Agricultural 

Equipment/Services 

Don  Chinski  427-4809 

Industrial  Technology  & Safety 
Show 

Mar 

94 

Edmonton 

Agricultural  & 
Industrial  Equipment 

Heather  Doyle  422-6236 

Canada  Expo  ’94 

Mar 

94 

Mexico  City 

Federal  government 

Brian  Westlund  427-4809 

industrial  solo  show/all 
sectors 


Building  Products/Hardware 


National  Hardware  Show 

Aug 

8-11 

93 

Chicago 

Construction/Building/ 

Renovation 

Tren  Cole  427-1905 

National  Panel  and  Engineered 
Wood  Technology  Exposition 

Oct 

19-21 

93 

Atlanta 

Board  Products 

Horst  Ramanauskas 
422-0561 

Building  Systems  Council  of 
National  Assoc,  of  Home  Builders 
Showcase  '93 

Oct 

21-23 

93 

New  Orleans 

Housing 

Horst  Ramanauskas 
422-0561 

Building  Industry  Show 

Oct 

93 

Los  Angeles 

Building  & Home 
Improvement  Products 

Orest  Warchola  427-4809 

Los  Angeles  Building  Industry 

Show 

Oct 

93 

Los  Angeles 

Building  Products 

Orest  Warchola  427-4809 
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Event 

Date 

Location 

Sector 

Contact 

Incoming  Mission  from  Mexico  & 
Opportunities  Seminar 

Oct 

21-23 

93 

Edmonton 

Housing  & 

Construction 

Brian  Westlund  427-4809 

Participation  in  Expocorma  Trade 
Show  & Mission  to  Argentina 

Nov 

93 

Santiago, 

Chile/ 

Buenos  Aires, 
Argentina 

Federal  booth  in  forest 
industry  equipment 
show  followed  by  an  oil 
industry/environment 
mission 

Bill  Jaschke  427-4809 

Lumber  & Building  Material 
Association  of  Ontario 

Nov 

7-9 

93 

Toronto 

Construction/Building 

Products 

Peter  Carsley  427-1905 

Canadian  Home  Centre  Show 

Nov 

8-10 

93 

Toronto 

Hardware/Houseware 

Peter  Carsley  427-1905 

Remodelers  Show 

Nov 

13-15 

93 

Baltimore 

Construction/Building 

Products/Renovations 

Peter  Carsley  427-1905 

Northeast  Retail  Lumber  Show 

Jan 

9-11 

94 

Boston 

Construction/Building 

Products/Renovation 

Peter  Carsley  427-1905 

Canadian  Homebuilders 

Association 

Feb 

94 

TBA 

Housing 

Horst  Ramanauskas 
422-0561 

Canadian 

Hardware/Housewares/Home 
Improvement  Show 

Feb 

6-8 

94 

Toronto 

Hardware/Housewares 

Peter  Carsley  427-1905/ 
Horst  Ramanauskas 
422-0561 

IDEAS  Show 

Feb 

9-11 

94 

Toronto 

Construction/Building 

Products 

Peter  Carsley  427-1905/ 
Horst  Ramanauskas 
422-0561 

National  Home  Centre  Show 

Feb 

13-15 

94 

Dallas 

Building  Products/ 
Home  Improvement 

Don  Chinski  427-4809 

CONEX  — Connecticut 
Construction  Expo 

Feb 

17-18 

94 

Hartford 

Construction/Building 

Products 

Peter  Carsley  427-1905 

National  Association  of  Home 
Builders  Trade  Show 

Feb 

19-22 

94 

Las  Vegas 

Building/Home 
Improvement  Products 

Orest  Warchola  427-4809/ 
Horst  Ramanauskas 
422-0561 

Canadian  Bldg.  Products/ 

Hardware  Solo  Show 

Mar 

94 

Seattle 

Building  Products/ 
Hardware 

Chris  Makowski  427-4323 

Composite/Materials  Symposium 

Mar 

94 

Pullman,  WA 

Board  Products 

Brian  Karaim  422-0561 

Wood  Expo 

Oct 

94 

Vancouver 

Forest  Industry 

Kelvin  Mak  422-0561 

Consumer  Products 

National  Sporting  Goods 
Association  World  Sports  Expo 

Aug 

2-5 

93 

Chicago 

Sporting  Coods 

Tren  Cole  427-1905 

Canadian  Sporting  Goods 
Association  Fall  Market 

Aug 

20-24 

93 

Toronto 

Sporting  Goods 

Peter  Carsley  427-1905 

Outdoor  Retailer  Expo  West 

Aug 

93 

Reno 

Sporting  Goods  & 
Apparel 

Ana  Baros  427-4809 

Market  Showplace  ’93 

Aug 

28-30 

93 

Calgary 

Furniture 

Horst  Ramanauskas 
422-0561 

International  Security  Conference 
& Expo  East 

Aug 

Sep 

31- 

2 

93 

New  York  City 

Safety  & Security 

Peter  Carsley  427-1905 

Westpack  ’93  Show 

Sep 

21-23 

93 

Anaheim 

Packaging  Equipment 

Jim  Armet  427-4809 

Solo  Show  Office/Contract 

Sep 

93 

Detroit 

Furniture 

Tren  Cole  427-1905 

Mega  Market 

Oct 

93 

Dallas 

Apparel  & Footwear 

Stewart  MacDonald 
427-4809 

Software  Mission 

Oct 

93 

Seattle 

Computer  software 

Chris  Makowski  427-4323 

Designers  Saturday  Furniture 

Show 

Oct 

15-17 

93 

New  York  City 

Furniture 

Peter  Carsley  427-1905 

Equip’  Auto  93 

Oct 

22-28 

93 

Montreal 

Auto 

Peter  Carsley  427-1905 
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Event 


Date 


Location 


Sector 


Contact 


International  Security  Systems 
Symposium  & Expo 

Nov 

14-17 

93 

Washington, 

DC 

Safety  & Security 

Allison  Mitton  427-1905 

International  Interior  Design  Expo 
(IIDEX) 

Nov 

20-22 

93 

Toronto 

Furniture 

Peter  Carsley  427-1905 

Canadian  Golf  Superintendents 
Association 

Nov 

Dec 

29- 

2 

93 

Ottawa 

Sporting  Goods 

Peter  Carsley  427-1905 

Toronto  Furniture  Market 

Jan 

10-13 

94 

Toronto 

Furniture 

Peter  Carsley  427-1905 

Mission  to  the  GSA;  consumer 
products 

Jan 

94 

Fort  Worth 

Non-Defence 

Government 

Procurement 

Stewart  MacDonald 
427-4809 

Solo  Show  Security 

Jan 

94 

Indianapolis 

Safety  & Security 

Tren  Cole  427-1905 

Canadian  Toy  Manufacturers’ 
Association  Toy  Decoration  Fair 

Jan 

Feb 

30- 

1 

94 

Toronto 

Toys 

Peter  Carsley  427-1905 

Apparel  Rep  Locator 

Feb 

1 

94 

Buffalo,  NY 

Apparel 

Peter  Carsley  427-1905 

The  Super  (Sporting  Goods)  Show 

Feb 

5-8 

94 

Atlanta 

Sporting  Goods 

Allison  Mitton  427-1905 

American  International  Toy  Fair 

Feb 

12-15 

94 

New  York  City 

Toys 

Peter  Carsley  427-1905 

Canadian  Sporting  Goods 
Association  Annual  International 
Convention  & Exhibition 

Feb 

14-17 

94 

Montreal 

Sporting  Goods 

Peter  Carsley  427-1905 

Mega  Market 

Mar 

94 

Dallas 

Apparel  & Footwear 

Stewart  MacDonald 
427-4809 

Louisiana  Sportsman’s  Show 

Mar 

10-14 

94 

New  Orleans 

Sporting  Goods, 
Outdoor  Products 

Don  Chinski  427-4809 

Solo  Show,  Contract  Furniture 

Mar 

94 

Cleveland 

Furniture 

Tren  Cole  427-1905 

Environment 

Solid  Waste  Association  of  North 
America  Show  (SWANA  ’93) 

Aug 

2-5 

93 

San  Jose 

Environmental 

Products  & Services 

Jim  Armet  427-4809 

International  Public  Works 
Congress  & Exposition 

Sep 

18-22 

93 

Phoenix 

Environmental 

Products  & Services 

Jim  Armet  427-4809 

Control  Ambiental  Expo  ’93  Trade 
Show  & Ministerial  Mission 

Sep 

20-22 

93 

Mexico  City 

Environment  Industry 

Brian  Westlund  427-4809/ 
Norm  Morrison  422-6236 

Waterworks  ’93 

Sep 

20 

93 

Milwaukee 

Environment 

Tren  Cole  427-1905 

Water  Environment  Federation 
Show 

Oct 

3-7 

93 

Anaheim 

Environmental 

Products  & Services 

Jim  Armet  427-4809 

Southwest  Hazardous  Materials 
Conference  & Exhibition 

Oct 

5-9 

93 

Dallas 

Environmental 

Products/Services 

Don  Chinski  427-4809 

Great  Lakes  North-Am  HAZMAT 
Show 

Oct 

12-14 

93 

Detroit 

Environment 

Tren  Cole  427-1905 

10th  Annual  New  Jersey 
Environmental  Expo 

Oct 

18-20 

93 

Edison,  NJ 

Environment 

Peter  Carsley  427-1905 

Alberta  International  Forestry 

Show  & Conference 

Oct 

21-23 

93 

Edmonton 

Forestry 

Drew  Hutton  422-6236/ 
Bob  Demulder  422-0561 

Outgoing  Trade  Mission 

Nov 

93 

Houston 

Energy  Related 
Environmental 

Products  & Services 

Don  Chinski  427-4809 

Environmental  Strategic  Alliance 
Workshop 

Nov 

93 

Boston 

Environment 

Peter  Carsley  427-1905 

HAZMAT  ’93 

Nov 

16-18 

93 

Long  Beach 

Environmental 

Products  & Service 

Jim  Armet  427-4809 

Environmental  Roundtable 

Nov 

93 

Chicago 

Environment 

Tren  Cole  427-1905 
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Event 


Date 


Location 


Sector 


Contact 


OSPRE  (Oil  Spill  Prevention  & 
Response  Show) 

Nov 

93 

San  Francisco 

Environmental 

Products  & Services 

Jim  Armet  427-4809 

North  American  Heating  & Air 
Conditioning  Show 

Dec 

5-8 

93 

Dallas 

Heating/Air 

Conditioning 

Equipment 

Don  Chinski  427-4809 

Superfund  ’93 

Dec 

93 

Washington, 

DC 

Environment 

Allison  Mitton  427-1905 

Petrosafe  Trade  Show 

Jan 

25-27 

94 

Houston 

Environmental 

Products  & Services 

Don  Chinski  427-4809 

Hazardous  (Industrial)  Waste 
Partnering  Workshop 

Jan 

94 

Cincinnati 

Environment/Haz. 

Waste 

Tren  Cole  427-1905 

Seminar/Roundtable  on  Hazardous 
Waste 

Jan 

94 

Atlantic  City 

Environment 

Peter  Carsley  427-1905 

Mission  to  Idaho  National 
Engineering  Laboratory 

Feb 

94 

Idaho  Falls 

Environmental 

Products/Services 

Chris  Makowski  427-4323 

Mission  to  Hanford  Nuclear  Site 

Mar 

94 

Tri-Cities,  WA 

Environmental 

Products/Services 

Chris  Makowski  427-4323 

Enviro-Fair 

Mar 

94 

Edmonton 

Environment 

Lawrence  Schmidt  422-6236 

Globe  ’94  Show  & Incoming  Latin 
American  Missions 

Mar 

21-25 

94 

Vancouver 

Environment 

Bill  Jaschke  427-4809/ 
Heather  Doyle  422-6236 

Wood  Fibre,  Plastic  Composites 

Apr 

94 

Madison 

Wood  Waste  Utilization 

Brian  Karaim  422-0561 

Conference 

Food  Products/Services 


National  Food  Distributors 

Jul 

Aug 

31- 

2 

93 

Chicago 

Food  Service/Retail 

Dave  Rous  427-4241 

Expo  Alimentos 

Aug 

3-6 

93 

Monterrey, 

Mexico 

Food  & Beverage 

Elton  Dunk  427-4241 

Western  Restaurant  Association 

Aug 

14-17 

93 

Los  Angeles 

Food  Service 

Dave  Rous  427-4241 

Alberta  Restaurant  & Food  Service 
Exhibition  (ARFEX) 

Sep 

29-30 

93 

Calgary 

Food  Service 

Carol  Love  427-4241 

National  Association  of 
Convenience  Stores 

Oct 

16-18 

93 

New  Orleans 

Retail 

Dave  Rous  427-4241 

Private  Label  Manufacture 
Association 

Nov 

14-17 

93 

Chicago 

Food  Service 

Dave  Rous  427-4241 

National  Food  Brokers 

Dec 

3-7 

93 

Chicago 

Food  Service 

Dave  Rous  427-4241 

National  Food  Brokers 

Jan 

94 

TBA 

Food  Service 

Dave  Rous  427-4241 

National  Cattlemens  Association 

Jan 

94 

TBA 

Meats 

Dave  Rous  427-4241 

Canadian  Food  & Beverage  Show 

Feb 

94 

Mississauga 

Food  Service 

Carol  Love  427-4241 

International  Fancy  Food  & 
Confection  Show 

Mar 

94 

San  Francisco 

Food  Service 

Dave  Rous  427-4241 

B.C.  Food  & Hospitality  Show 

Mar 

94 

Vancouver 

Food  Service 

Carol  Love  427-4241 

ANTAD  '94 

Mar 

94 

Cuadalajara 

Foods 

Elton  Dunk  427-4241 

Grocery  Showcase  West  ’94 

Mar 

3-8 

94 

Calgary 

Food  Service 

Elton  Dunk  427-4241 

Health  Care 

Expo  Medica  Trade  Show  — 
Federal  Government  Stand 

Oct 

93 

Panama 

Health  Care 

Brian  Westlund  427-4809 

Incoming  Trade  Mission  from 
Houston 

Oct 

93 

Edmonton/ 

Calgary 

Hospital  & Medical 
Equipment 

Don  Chinski  427-4809 

Outgoing  Trade  Mission 

Oct 

1-4 

93 

Houston 

Hospital  & Medical 
Equipment  & Services 

Don  Chinski  427-4809 
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Event 


Date 


Location 


Sector 


Contact 


REHAB  EX  ’93/Toronto 

Oct 

5-6 

93 

Toronto 

Medical/Hospital/Rehab 

ilitation 

Peter  Carsley  427-1905 

Ontario  Hospital  Association  Trade 
Show 

Oct 

26-28 

93 

Toronto 

Medical/Hospital 

Peter  Carsley  427-1905 

Radiology  Society  of  North 

America 

Dec 

93 

Chicago 

Medical/Hospital 

Tren  Cole  427-1905 

Texas  Healthcare  Facilities  & 
Environmental  Management 

Trade  Show 

Jan 

20-21 

94 

San  Antonio 

Hospital  Equipment  & 
Environmental 

Services 

Don  Chinski  427-4809 

Livestock  & Livestock  Genetics 

Prado  (Trade  Show)  Aug 

93 

Montevideo, 

Uruguay 

Livestock 

Ed  Bristow,  Doug  Bienert 
427-4241 

Expo  Feria 

Aug 

93 

Saltillo,  Mexico 

Livestock 

Elton  Dunk  427-4241 

Expointer  (Trade  Show) 

Aug 

Sep 

29- 

6 

93 

Porto  Alegre, 
Brazil 

Livestock  Genetics 

Ed  Bristow,  Doug  Bienert 
427-4241 

Regional  Livestock  Fair 

Sep 

93 

Zacatecus, 

Mexico 

Livestock 

Elton  Dunk  427-4241 

Guadalajara  Livestock  Show 

Oct 

93 

Guadalajara, 

Mexico 

Livestock  Genetics 

Elton  Dunk  427-4241 

Expo  — Gen.  ’93 

Oct 

93 

Chihuahua, 

Mexico 

Livestock  Genetics 

Elton  Dunk  427-4241 

Confederation  of  Interamericana 
de  Ganaderos 

Oct 

93 

Paraguay 

Livestock 

Elton  Dunk  427-4241 

XXVII  Expo  Ganadera 

Oct 

15-31 

93 

Guadalajara, 

Mexico 

Livestock 

Elton  Dunk  427-4241 

Exposul 

Oct 

16-24 

93 

Curitiba,  Brazil 

Livestock  Genetics 

Ed  Bristow,  Doug  Bienert 
427-4241 

Expo  Milk 

Oct 

22-25 

93 

Sao  Paulo, 

Brazil 

Livestock  Genetics 

Ed  Bristow,  Doug  Bienert 
427-4241 

Osorno  (Fair) 

Nov 

93 

Chile 

Livestock  Genetics 

Ed  Bristow,  Doug  Bienert 
427-4241 

Farmfair 

Nov 

5-13 

93 

Edmonton 

Livestock 

Elton  Dunk  427-4241 

Agribition 

Nov 

Dec 

28- 

4 

93 

Regina 

Livestock 

Ed  Bristow  427-4241 

Queretaro  Livestock,  Industrial  & 
Commercial  Fair 

Dec 

93 

Queretaro, 

Mexico 

Livestock  Genetics 

Elton  Dunk  427-4241 

National  Swine  Show 

Jan 

94 

Leon,  Mexico 

Livestock 

Elton  Dunk  427-4241 

Houston  Livestock  Show 

Feb 

Mar 

19- 

6 

94 

Houston 

Livestock 

Elton  Dunk  427-4241 

Alberta  Poultry  Conference 

Feb 

Mar 

28- 

2 

94 

Red  Deer 

Livestock 

Carol  Love  427-4241 

Calgary  Bull  Sale 

Mar 

6-8 

94 

Calgary 

Livestock 

Elton  Dunk  427-4241 

CIAGA 

Mar 

94 

Panama  & 
Central 

America 

Livestock  Genetics  & 
Specialty  Crops  & 

Foods 

Ed  Bristow  427-4241 

The  David  Show 

Mar 

94 

Panama 

Livestock  Genetics 

Ed  Bristow,  Doug  Bienert 
427-4241 

Londrina 

Apr 

94 

Brazil 

Livestock  Genetics 

Ed  Bristow,  Doug  Bienert 

427-4241 
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Date 
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New  Exports  to  Border  States  (NEBS)  Missions 


New  Exporters  to  Border  States 
(NEBS)  Mission 

Sep 

93 

Seattle 

Retail 

Dave  Rous  427-4241 

NEBS  Mission 

Sep 

93 

Seattle 

Building  Products 

Chris  Makowski  427-4323 

NEBS  to  Washington  State 
Environmental  Industries  Conf. 

Sep 

93 

Seattle 

Environmental 

Products 

Chris  Makowski  427-4323 

NEBS  Mission  to  Northern  ’93 

Trade  Show 

Oct 

93 

Portland,  OR 

Electronic  Components 

Audrey  Albrecht-Lee 
427-4323 

NEBS  to  Amarillo  Farm  & Ranch 
Show 

Dec  1-3 

93 

Amarillo 

Agricultural 

Equipment  & Services 

Don  Chinski  427-4809 

NEBS  Mission  — Tourism 
Associations,  Business  Travel 

Dec 

93 

Chicago 

Associations/Meetings 

Tren  Cole  427-1905 

NEBS  Mission  to  Washington  State 
Software  Assn.  Annual  Mtg. 

Jan 

94 

Seattle 

Software 

Audrey  Albrecht-Lee 
427-4323 

NEBS  Mission  — US  Federal  Gov’t 
Procurement 

Jan 

94 

Auburn,  WA 

Misc. 

Sam  Chow  427-4323 

NEBS  Mission  to  Seattle  Home 
Show 

Feb 

94 

Seattle 

Hardware/Bldg. 

Products 

Chris  Makowski  427-4323 

Oil  & Gas/Petrochemicals/Mining 


Follow-up  Mission  to  Argentina, 
Bolivia  & Peru 

Oct 

93 

Argentina, 
Bolivia  & Peru 

Oil  & Gas  Equipment  & 
Service  Suppliers 

Bill  Jaschke  427-4809 

Seminar  on  Trading  with 

Venezuela  & Colombia 

Oct 

93 

Calgary 

Oil  Activities  in 
Venezuela  & Colombia 

Bill  Jaschke  427-4809 

Society  of  Petroleum  Engineers 
International  Annual  Technical 

Oct 

3-6 

93 

Houston 

Oil  & Gas  Equipment 

Don  Chinski 

427-4809 

Conference  & Exhibition 

Mission  to  Mexican  Mining 
Congress  (federal  government 

Oct 

25-29 

93 

Acapulco 

Mining  Equipment  & 
Services 

Brian  Westlund  427-4809 

stand)  and  Tour  of  Mine  Sites 

Texas  Mission 

Oct 

25-30 

93 

Houston 

Oil  & Gas 

Stewart  MacDonald 
427-4809 

Incoming  Mission  from  Mexico  & 

Nov 

93 

Calgary 

Mining 

Brian  Westlund  427-4809 

Opportunities  Seminar 

Petro  y Chem  ’93  Exhibition 

Nov 

3-5 

93 

Mexico  City 

Oil,  Gasfield  & 
Petrochemicals 

Industry 

Brian  Westlund  427-4809 

Pacific  Coast  Oil  Show 

Nov 

10-12 

93 

Bakersfield 

Oil  & Gas  Equipment 

Jim  Armet  427-4809 

Chem  Show 

Dec 

6-9 

93 

New  York  City 

Chemicals 

Peter  Carsley  427-1905 

Bay  Area  Purchasing  Management 
Association 

Mar 

94 

Pasadena,  TX 

Oil  & Gas  Equipment 

Stewart  MacDonald 
427-4809 

Tourism 

Outgoing  Mission  to  Meet  Golf 

Aug 

93 

California 

Golf  Trade 

Ana  Bar  os  427-4809 

Tour  Operators 

Brazil  Assn,  of  Travel  Agents  Trade 

Aug 

14-20 

93 

Brazil 

Travel  Agents 

Frank  Parrotta  427-4809 

Show  — Market  Intelligence 

Mission  with  Federal 

Government 

Equi-Fair 

Sep 

8-12 

93 

Calgary 

Consumer 

Drew  Hutton  422-6236 

Greater  Washington  Society  of 
Association  Executives  Fall 

Sep 

93 

Washington, 

DC 

Association  Buyers 

Allison  Mitton  427-1905 

Promotion 
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Event 


Date 


Location 


Sector 


Contact 


Mission  — Incentive  Travel  & 
Meetings  Executives  (IT&ME) 

Sep  21-23 

93 

Chicago 

Meetings  Executives 

Tren  Cole  427-1905 

Today’s  Seniors  Travel  Shows 

Sep 

93 

Toronto, 

Seniors 

Peter  Carsley  427-1905 

Kitchener, 
London, 
Hamilton  & 
Ottawa 


Montreal  Ski  Show 

Sep 

93 

Montreal 

Consumer  Ski  Show 

Peter  Carsley  427-1905 

S.  California  Ski  Writer’s 

Sep 

93 

Los  Angeles 

Ski  Media 

Ana  Baros  427-4809 

Association  Marketplace 

Los  Angeles  County  Fair 

Sep 

Oct 

10- 

3 

93 

Pomona,  CA 

Tourism  & Trade 

Promotion/Consumer 

Products 

Orest  Warchola  427-4809 

American  Society  of  Association 

Fall 

93 

S.E.  USA 

Meetings  Executives 

Allison  Mitton  427-1905 

Executives  (ASAE)  Trade  Show 

Gold  Cup  Promotion 

Oct 

93 

Washington, 

DC 

Trade 

Allison  Mitton  427-1905 

Spokane  Ski  Show  Promotion 

Oct 

1-3 

93 

Spokane 

Ski  Trade 

Peter  Gregus  427-4323 

Alberta  Marketplace 

Oct 

4-5 

93 

Jasper 

US-based  tour 
operators 

Stewart  MacDonald 
427-4809/ 

Drew  Hutton  422-6236 

Vancouver  Ski  Promotion 

Oct 

22-24 

93 

Vancouver 

BC  Travel  Trade 

Peter  Gregus  427-4323 

St.  Louis  Post 

Oct 

26 

93 

St.  Louis 

Travel  Trade 

Frank  Parrotta  427-4809 

Toronto  Ski  Show 

Oct 

93 

Toronto 

Consumer 

Peter  Carsley  427-1905 

Toronto  Ski  Media  Function 

Oct 

93 

Toronto 

Consumer 

Peter  Carsley  427-1905 

Chicago  Ski  Show 

Oct 

93 

Chicago 

Ski  Clubs  & Consumers 

Tren  Cole  427-1905 

Winter  in  Canada  — Southern 

Oct 

93 

Los  Angeles 

Travel  Agents 

Ana  Baros  427-4809 

California  Product  Launch 

Fall  Ranch  Vacation  Tour 

Oct 

93 

Foothills  of 
Alberta 

Media  Writers 

Sharon  Cruthers 
427-6236 

PATA  Mexico 

Oct 

24-29 

93 

Mexico  City, 

Monterrey, 

Guadalajara 

Travel  Trade 

Frank  Parrotta  427-4809 

Dallas  Morning  News  Skifest 

Nov 

93 

Dallas 

Consumer/Trade 

Frank  Parrotta  427-4809 

Portland  Ski  Fest 

Oct 

22-24 

93 

Portland,  OR 

Ski  Clubs/Consumers 

Peter  Gregus  427-4323 

San  Francisco  Ski  Show 

Nov 

93 

San  Francisco 

Consumer 

Ana  Baros  427-4809 

Ski  Dazzle  Show 

Nov 

93 

Los  Angeles 

Consumer 

Ana  Baros  427-4809 

New  York  Ski  Show  & Ski  Council 

Nov 

93 

New  York 

Ski  Clubs/Consumers 

Peter  Carsley  427-1905 

Ontario  Motorcoach  Association 

Nov 

93 

Hamilton 

Motorcoach  Operators 

Peter  Carsley  427-1905 

Ottawa  Ski  Show 

Nov 

93 

Ottawa 

Consumer 

Peter  Carsley  427-1905 

Society  of  Incentive  Travel 
Executives  International 

Nov 

93 

St.  Louis 

Corporate/Incentive 

Travel 

Peter  Carsley  427-1905 

Conference  (SITE) 

Showcase  Canada  Mission 

Nov 

93 

Detroit 

Tourism 

Tren  Cole  427-1905 

Bavarian  Ski  Show 

Nov 

5-7 

93 

Detroit 

Consumer 

Tren  Cole  427-1905 

Seattle  Ski  Show 

Nov 

5-7 

93 

Seattle 

Ski  Trade 

Peter  Gregus  427-4323 

National  Tour  Association  (NTA) 
Fall  Marketplace 

Nov 

7-12 

93 

Atlantic  City 

Tour  Operators/ 
Wholesalers 

Orest  Warchola  427-4809 

Showcase  Canada 

Nov 

93 

New  York  City 

Consumer 

Peter  Carsley  427-1905 
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Western  Ski  Circuit 

Nov 

6-14 

93 

Saskatchewan 
& Manitoba 

AED&T  to  coordinate 
destination  presence  in 
Sask.  & Man. 

Peter  Gregus  427-4323 

Minneapolis  Ski  Show 

Nov 

18-21 

93 

Minneapolis 

Trade  and  Ski  Clubs 

Peter  Gregus  427-4323 

Golf  Show 

Nov 

19-21 

93 

Cleveland 

Consumer 

Tren  Cole  427-1905 

Ski  Dazzle  Show 

Dec 

93 

San  Diego 

Consumer 

Ana  Baros  427-4809 

Canadian  Society  of  Association 
Executives  Holiday  Showcase 

Dec 

93 

Chicago 

Meeting  Planners 
Association  Executives 
of  the  Midwest 

Tren  Cole  427-1905 

Federal/Provincial  Tourism 
Promotion  Mission 

Dec 

93 

Mexico  City 

Tourism 

Brian  Westlund  427-4809 

American  Bus  Association  (ABA) 
Marketplace 

Dec 

5-10 

93 

Montreal 

Tour  Operators/ 
Wholesalers 

Stewart  MacDonald 
427-4809 

United  States  Tour  Operators 
Association  (USTOA) 

Dec 

13-15 

93 

Naples,  FL 

Tour  Operators/ 
Wholesalers 

Orest  Warchola  427-4809 

Professional  Conference 
Management  Associates  (PCMA) 

Jan 

94 

S.E.  USA 

Meeting  Planners 

Allison  Mitton  427-1905 

Portland  Adventure 
Initiative/International 
Sportsmen’s  Exposition 

Jan 

5-9 

94 

Portland,  OR 

Alberta  Adventure 
Products 

Peter  Gregus  427-4323 

Central  Coast  Travel  Expo 

Jan 

94 

San  Louis 
Obispo,  CA 

Consumer 

Ana  Baros  427-4809 

American  Automobile  Association 
(AAA)  Travel  Show 

Jan 

94 

Anaheim 

Consumer 

Ana  Baros  427-4809 

Seattle  Travel  Show/Trade 
Promotion 

Jan 

20-23 

94 

Seattle 

Trade/Consumer 

Arnold  Grandt  427-4323 

Ski  the  Rockies  Tour  (Marketplace) 

Jan 

94 

Banff/Lake 

Louise 

NY  Media 

Sharon  Cruthers 
422-6236 

International  Adventure  Travel 
Show 

Jan 

94 

Chicago 

Adventure  Products  — 
Consumer 

Tren  Cole  427-1905 

American  Association  of  Retired 
Persons  Annual  Convention 

Jan 

94 

Florida 

Consumer 

Allison  Mitton  427-1905 

Sacramento  Bee  Travel  Show 

Feb 

94 

Sacramento 

Consumer 

Ana  Baros  427-4809 

Showcase  Canada 

Feb 

94 

Chicago, 

Detroit, 

Green  Bay 

Tourism  Trade 

Tren  Cole  427-1905 

Metro  Phoenix  World  Travel  Show 

Feb 

94 

Phoenix 

Consumer 

Ana  Baros  427-4809 

Lovin’  Life  Seniors  Expo 

Feb 

94 

Mesa,  CA 

Consumer 

Ana  Baros  427-4809 

Canada  on  Wheels  — N.  California 
Product  Launch 

Feb 

94 

San  Francisco 

Travel  Agents 

Ana  Baros  427-4809 

1994  Canadian  Collection 
— S.  California  Product  Launch 

Feb 

94 

Los  Angeles 

Travel  Agents 

Ana  Baros  427-4809 

Orange  County  Register  Travel 
Show 

Feb 

94 

Orange  County 

Consumer 

Ana  Baros  427-4809 

Canadian  National 

Hotel/Res  taurant/Institution 
Suppliers  Exh.  (RENDEZ-VOUS) 

Feb 

6-9 

94 

Montreal 

Hospitality 

Peter  Carsley  427-1905 

Seattle  Adventure  Initiative  — 
International  Sportsmen’s  Show 
& Sales  Calls 

Feb 

9-13 

94 

Seattle 

Consumer/Media 

Peter  Gregus  427-4323 
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Event 


Date 


Location 


Sector 


Contact 


Spotlight  Canada  Tourism 
Development  Program 

Feb 

Mar 

28- 

4 

94 

Oklahoma  City, 
Tulsa,  New 
Orleans, 
Houston, 

Dallas 

Trade 

Stewart  MacDonald 
427-4809 

Canadian  Consulate  Product 
Launch 

Feb-Mar 

94 

Tulsa, 

Milwaukee  and 
Chicago 

Travel  Trade 

Tren  Cole  427-1905 

Vancouver  Travel  Show 

Mar 

94 

Vancouver 

Trade  and  Consumer 

Donna  Waldorf  427-4323 

Outdoor  Canada  Sportsman  Show 

Mar 

94 

Toronto 

Adventure  Product  — 
Consumer 

Peter  Carsley  427-1905 

Showcase  Canada 

Mar 

94 

N.  California  & 
S.  California 

Meeting  & Incentive 
Planners 

Ana  Baros  427-4809 

Pacific  Northwest  & British 
Columbia  Travel  Trade  Shows 

Mar 

94 

Seattle, 

Portland  & 
Vancouver 

National  Travel 
Exchange  Shows, 
TravelAgent/ 

Influences 

Arnold  Crandt  427-4323 

Showcase  Canada  Promotion/ 

Trade  Mission 

Mar 

94 

Washington  & 
Oregon 

Trade 

Donna  Waldorf  427-4323 

S.  Arizona  World  Travel  Show 

Mar 

94 

Tucson 

Consumer 

Ana  Baros  427-4809 

San  Francisco  Chronicle  Great 
Outdoor  Adventure  Show 

Mar 

94 

San  Francisco 

Outdoor  Products  — 
Consumer 

Ana  Baros  427-4809 

International  Sportsman  Show 

Mar 

94 

Sacramento/ 

San  Mateo 

Sports  Products  — 
Consumer 

Ana  Baros  427-4809 

Media  Marketplace 

Mar 

94 

New  York 

Media 

Sharon  Cruthers 
422-6236 

Winnipeg  Promotion/ 

Mid-Canada  Boat  Show 

Mar 

2-6 

94 

Winnipeg 

Consumer  boat  show 
and  integrated 
sales/promotion 

Rita  Olmscheid  427-4323 

Canada  Product  Launch 

Mar 

94 

Atlanta 

Travel  Trade 

Allison  Mitton  427-1905 

London  Free  Press  Travel  Show 

Mar 

94 

London, 

Ontario 

Consumer 

Peter  Carsley  427-1905 

Great  Canadian  Holiday  Showcase 

Mar 

3-6 

94 

Vancouver 

Consumer  and 
Media/Trade 

Donna  Waldorf  427-4323 

Boise  Sports  and  RV  Show  & Sales 

Mar 

3-6 

94 

Boise 

Consumer 

Donna  Waldorf  427-4323 

Initiative 

American  Airlines  Vacation 
Supermarket 

Mar 

11-13 

94 

Dallas 

Consumer/Travel  Trade 

Stewart  MacDonald 
427-4809 

Minneapolis  Product  Launch 
(Spotlight  Canada) 

Mar 

94 

Minneapolis, 

Des  Moines, 
Cedar  Rapids, 
Omaha 

Travel  Agent/Influencer 

Peter  Gregus  427-4323 

Minneapolis  Sales  Initiative 
(Northwest  Sport  Show) 

Mar 

Apr 

23- 

3 

94 

Minneapolis 

Consumer  & Trade 

Peter  Gregus  427-4323 

Other 

Western  Canadian  Investment 
Forum  Mission 

Aug 

16-20 

93 

San  Francisco, 
Los  Angeles 

New  investment  in 
Alberta  companies 

Jim  Armet  427-4809 

Incoming  Executive  from  YPFB  — 

Sep 

93 

Calgary 

Oil  & Gas  — Bolivia 

Bill  Jaschke  427-4809 

Meetings  & Seminar 

Mexico  GEO-FITT  Trade  Training 

Sep 

93 

Calgary/ 

Edmonton 

Mexican  Market 

Brian  Westlund  427-4809 

Incoming  Delegation  from  Mexico 
to  prepare  for  1994  Trilateral 
Conference 

Oct 

93 

Calgary/ 

Edmonton/ 

Banff 

Chamber,  tourism  & 
press  group 

Brian  Westlund  427-4809 
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Event 


Date 


Location 


Sector 


Contact 


Outgoing  Trade  Mission  to  Dallas 
Architectural  Conference 

Oct 

93 

Dallas 

Services/Architecture 

Don  Chinski  427-4809 

International  Public  Transit  Expo 

Oct 

4-6 

93 

New  Orleans 

Urban  Transit 

Stewart  MacDonald 
427-4809 

Incoming  Buyer  from  Ecuador  — 
Seminar 

Oct 

6-7 

93 

Calgary 

Oil  & Gas 

Bill  Jaschke  427-4809 

World  Trade  ’93  (Canadian 
International  Trade  Association) 

Oct 

7 

93 

Toronto 

Agent  Sourcing 

Peter  Carsley  427-1905 

Texas/Alberta  Matchmaker 
Marketplace  — Trade  Seminars 
& Investment  Matching 

Oct 

18-22 

93 

Dallas/ 

Ft.  Worth, 
Houston, 

El  Paso 

Trade  & Investment 

Frank  Parrotta  427-4809 

International  Hotel/Motel  & 
Restaurant  Show 

Nov 

7-10 

93 

New  York  City 

Hospitality 

Peter  Carsley  427-1905 

Venture  Forum  ’93 

Nov 

7-19 

93 

Boston 

Strategic  Alliances- 
Investment 

Peter  Carsley  427-1905 

Federal/Provincial  Matchmaker 

Nov 

10-20 

93 

San  Francisco 

Strategic  Alliances  with 
N.  Californian  firms 
(2  day  event) 

Jim  Armet  427-4809 

Pacific  Paper  Expo 

Nov 

23-25 

93 

Vancouver 

Pulp  & Paper 

Kelvin  Mak  422-0561 

Miami  Conference  on  the 

Caribbean 

Nov 

Dec 

28- 

3 

93 

Miami 

Trade  policy 

Bill  Jaschke  427-4809 

Federal/Provincial  Matchmaker 

Dec 

7-9 

93 

San  Jose/ 

San  Diego 

Investment 

Jim  Armet  427-4809 

Federal/Provincial  Matchmaker 

Jan 

5-14 

94 

El  Segundo,  CA 

Strategic  Alliances  — 
Investment 

Jim  Armet  427-4809 

Canadian  Pulp  and  Paper 

Jan 

94 

Montreal 

Pulp  & Paper 

Kelvin  Mak  422-0561 

Association 
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Asia/Pacific 

This  region  includes  all  Pacific  Rim  countries,  with  the 
exception  of  the  Americas. 

This  region  represents  Alberta’s  second  largest  foreign 
export  market  after  the  United  States.  During  1992, 
Alberta  exports  to  Asia/Pacific  amounted  to  $2.5  billion. 
Manufacturing  exports  to  the  region,  amounting  to  a 
little  over  $1  billion,  accounted  for  20%  of  Alberta’s  total 
manufacturing  exports  outside  Canada  during  the  year. 
This  region  is  a significant  market  for  Alberta  exports  of 
value-added  goods.  It  also  contains  key  and  emerging 
markets  for  Alberta’s  tourism  sector,  in  particular:  Japan, 
Australia/New  Zealand,  Taiwan,  Korea,  and  Southeast 
Asia. 

Japan,  which  accounted  for  over  42%  of  Alberta’s  1992 
exports  to  this  region,  ranks  as  Alberta’s  second  largest 
foreign  market  overall  and  is  an  important  potential 
source  of  foreign  investment  and  technology  transfer.  It 
is  Alberta’s  third  largest  international  visitor  market 
comprising  three-fifths  of  overall  visitation  from  the 
region  and  two-thirds  of  the  expenditures. 

The  People’s  Republic  of  China  is  the  second  largest 
market  in  the  region  for  Alberta  products.  Currently,  it  is 
Alberta’s  third  largest  foreign  market  overall,  but  mainly 
for  primary  agricultural  products.  The  Chinese  market 
offers  significant  opportunities  for  Alberta  products, 
including  petrochemicals,  oilfield  equipment  and 
services,  building  products  and  machinery  parts. 

Singapore  has  established  itself  as  a centre  for  doing 
business  in  the  Association  of  South  East  Asia  Nations 
(ASEAN)  region  which  includes  Singapore,  Malaysia, 
Indonesia,  Thailand,  Philippines  and  Brunei.  The 
ASEAN  group  is  expected  to  form  a regional  trading 
block.  In  the  ASEAN  group,  Singapore,  Malaysia, 
Indonesia  and  Thailand  are  expected  to  show  rapid 


economic  growth  in  the  1990s.  In  1991,  approximately 
10,000  visitors  from  this  area  came  to  Alberta,  generating 
some  $9  million  in  revenues,  and  there  is  potential  to 
expand  this  general  touring  market. 

Among  the  Newly  Industrializing  Economies  (NIEs), 
South  Korea,  Taiwan,  Hong  Kong,  and  Thailand  are 
expected  to  continue  to  show  rapid  economic  growth  as 
well  (7%  over  the  1990s).  These  countries  are  upgrading 
their  technological  capabilities  and  offer  opportunities  to 
Alberta  companies  for  technology-based  joint-venture 
projects.  They  also  represent  particularly  important 
markets  for  value-added  goods  and  services.  Taiwan  and 
South  Korea  are  both  emerging  as  potentially  strong 
markets  for  travel  to  Alberta. 

Pacific  Russia  is  increasingly  attracting  major 
investments  from  Taiwan,  South  Korea,  and  Japan, 
particularly  in  the  oil  and  gas  sector,  providing 
opportunities  for  joint  ventures  with  Alberta  companies 
in  this  area. 

In  the  Oceania,  or  South  Pacific  sub-region,  Australia  is 
the  major  market,  accounting  for  most  of  Alberta’s  1992 
exports  to  the  Asia/Pacific  region.  Australia  represents  an 
important  and  a growing  market,  particularly  for 
Alberta’s  value-added  goods  and  services.  It  is  Alberta’s 
fifth  largest  international  market  for  tourism,  and  second 
largest  in  the  Asia/Pacific  Region. 

Government  Initiatives 

• Undertake  market  penetration  initiatives  targeting 
the  major  growth  regions  including  Malaysia, 
Indonesia,  and  China. 

• Provide  market  intelligence  on  joint-venture 
opportunities  with  companies  in  Hong  Kong, 

Taiwan,  and  South  Korea  for  market  development  in 
China. 


Asia/Pacific  Export  Profile  ($000s) 


Agriculture 

Mining 

Oil 

Manufacturing 

Other 

Total 

Japan 

357,698.7 

300,715.7 

_ 

411,281.1 

1,640.5 

1,071,336.0 

China,  P.Rep. 

355,893.1 

— 

28413.1 

157,622.0 

3,856.6 

545,784.7 

Korea,  South 

26,321.1 

116,286.0 

19,182.4 

126,042.9 

754.7 

288,587.1 

Taiwan 

28,466.2 

4.7 

13475.1 

104,882.5 

76.1 

146,904.6 

Indonesia 

46,7364 

— 

20,962.4 

43,728.6 

473.8 

111,901.2 

Hong  Kong 

2,798.1 

3.6 

— 

61,297.1 

232.1 

64,330.9 

Thailand 

4,216.5 

9.3 

3470.7 

40,992.8 

1,026.4 

49,715.7 

Malaysia 

14,147.2 

— 

— 

22,376.5 

427.3 

36,951.0 

Philippines 

10,927.8 

8.0 

572.8 

22,310.7 

108.0 

33,927.3 

Bangladesh 

27,309.3 

— 

— 

1,530.6 

— 

28,839.8 

Singapore 

122.3 

6.8 

— 

19,010.3 

1,227.3 

20,366.7 

Oceania 

1,876.1 

— 

16,608.8 

75,707.9 

1,028.1 

95,220.9 

Other 

10,660.5 

— 

— 

7,784.5 

163.4 

18,608.4 

Total 

887,173.2 

417,034.1 

102,684.4 

1,094,567.3 

11,014.4 

2,512,474.3 

Source:  1992  — Statistics  Canada 
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• Promote  collaboration  between  Alberta  businesses 
and  companies  in  Taiwan,  South  Korea  and  Japan  for 
oil  and  gas  related  projects  in  Pacific  Russia. 

• Conduct  investment  seminars  in  Taiwan,  to  promote 
investment  opportunities  in  Alberta  for  Taiwanese 
businesses. 

• Undertake  programs  in  partnership  with  the  tourism 
industry  to  promote  travel  to  Alberta  from  Japan, 
Australia/New  Zealand,  Taiwan,  South  Korea,  and 
other  selected  countries  in  the  region. 

• Promote  technology  transfer  ventures  within  the 
context  of  the  Trilateral  Agreement  among  Alberta, 
Hokkaido  (Japan)  and  Heilongjiang  (China). 

• Continue  to  promote  Alberta’s  business  immigration 
program  within  the  region. 
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Asia/Pacific 
1993-94  Activity  Plans 


Event 

Date 

Location 

Sector 

Contact 

Advanced  Technologies 

Taipei  International  Electronics 
Show  & Trade  Mission 

Oct 

93 

Taiwan 

Electronics 

Jay  Tam  427-4809 

David  Antoniuk  422-0561 

Building  Products/Hardware 

Outgoing  Mission:  Home  Show; 
Kansai  Solo  Building  Products 
Show  and  GBOC  '93 

Oct 

93 

Tokyo,  Osaka, 
Hokkaido, 

Japan 

BuildingTJuilding 
Products  & General 

Barry  Salter  427-4809 

Kobe  Home  Show 

Mar 

94 

Kobe,  Japan 

Forest  Products 

Bob  Demulder  422-0561 

Environment 

Elexex  Show  & Tuanz  '93 

Aug/Sep 

93 

Australia  & 

New  Zealand 

Environment 

Technology 

Jay  Tam  427-4809 

Environment  China  ’93 

Oct 

93 

Guang  Dong, 
China 

Environment 

Josephine  Choi  297-8901 

Food  Products/Services 

FMH 

Sep 

93 

Philippines 

Malaysia 

Processed  Foods 

Penny  Mah  472-4241 

Osaka  ’93  — Osaka  International 
Food  & Beverage  Exhibition 

Sep  7-10 

93 

Osaka 

General  Food 

Ed  Phillipchuk  427-4241 

Outgoing  Mission  for  Potential 
Alliances  with  Japanese  Food 
Firms 

Fall 

93 

Japan 

Food,  Crops  & Meats 

Ed  Phillipchuk  427-4241 

Outgoing  Mission  Seminars  — Fall 

Feed 

Oil  & Gas/Petrochemicals/Mining 

93 

Korea,  Taiwan 

Livestock  Crops, 

Foods  & Meats 

Ab  Barrie  427-4241 

Petrovietnam  Oil  & Gas  Show  & 
Mission  to  SE  Asia 

Oct  14-31 

93 

Vietnam, 
Singapore 
Malaysia  & 
Indonesia 

Oil  & Gas 

Rabin  Mendis  427-4809 

Trade  Mission 

Nov 

93 

Central  Asian 
Republics, 

India  & 

Pakistan 

Oil  & Gas 

Greg  Jardine  427-4327 

Trade  Mission  for  Shanghai 

Offshore  Oil  & Gas  and  Shanghai 
Petrochemical  & Chemical 

Shows 

Dec 

93 

Shanghai, 

China 

Oil  & Gas; 
Petrochemicals 

Josephine  Choi  297-8901 

Other 

TAEJON  Expo  ’93 

May-Sep 

93 

Taejon,  Korea 

Multi-Sector 

Ab  Barrie  427-4241 

Greg  Whyte  427-4809 

Canada/Japan  Trade  Council 
Seminar 

Sep  29 

93 

Edmonton 

Multi-Sector 

Barry  Salter  427-4809 

Heilongjiang/Alberta  Bilateral 
Meeting  & Enviro  ’93 

Oct 

93 

Beijing, 

Shanghai, 

China 

General  economic 
development  and 
environment 

Josephine  Choi  297-8901 

Tourism 

Tour  Operators  & Wholesalers 
Product  Development  Tours  to 
Alberta 

May, 

Sep-Oct 

93 

Alberta 

Trade 

Joyce  Conroy/ 

Sheila  Norris/Britt  Jessen 
427-4809 
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Event 


Date 


Location 


Sector 


Contact 


Visit  Alberta  Media  Program 
(to  provide  background 
information  for  electronic  & 
print  media) 

May, 

Sep-Oct 

93 

Alberta 

Japan/Korea1.  Taiwan, 
Australia/ 

New  Zealand/ 

SEAsia2; 

Hong  Kong/China3 

Joyce  Conroy  1 

Sheila  Norris2 

Britt  Jessen3  427-4809 

Kanata  Marketplace 

Oct  4-8 

93 

Lake  Biwa, 
Japan 

Trade 

Barry  Salter  427-4809 

Taiwan  Showcase  Canada 

Oct  14-15 

93 

Taipei 

Trade 

Jay  Tam  427-4809 

Discover  Canada  Tourism 

Oct  10-17 

93 

Seoul,  Korea 

Trade 

Greg  Whyte  427-4809 

Marketplace/TAEJON  ’93  Energy 

Week/Follow-up  Investment 

Mission 

JATA  '93  (Japan  Association  of 
Travel  Agents  Congress  of 

Nov  29- 
Dec  3 

93 

Tokyo 

Trade 

Barry  Salter  427-4809 

International  Travel  & Trade 

Show) 

Canada’s  West  Marketplace 

Dec  7-9 

93 

Edmonton 

Travel  Trade  (Asia 
Pacific  & Europe) 

Barry  Salter  427-4809 

Canada  Corroborree  Sales 

Jan  3-14 

94 

Australia 

Trade 

Rabin  Mendis  427-4809 

Seminars 

Canada  Calls  Seminars 

Jan  16-22 

94 

New  Zealand 

Trade 

Rabin  Mendis  427-4809 

Hong  Kong  Sales  Mission 

Jan 

94 

Hong  Kong 

Trade 

Joe  So  427-4809 

Winter  Tour  Operator  and 
Wholesale  Product  Development 
Tours  to  Alberta 

Jan-Feb 

94 

Alberta 

Trade 

Joyce  Conroy/ 

Sheila  Norris/Britt  Jessen 
427-4809 

Winter  Visit  Alberta  Media 

Program  (to  provide  background 
information  for  electronic  and 

Jan-Feb 

94 

Alberta 

Media 

Joyce  Conroy/Sheila  Norris, 
Britt  Jessen 

427-4809 

print  media) 

Experience  Canada  Week  (trade 

Mar 

94 

Seoul,  Korea 

Trade 

Greg  Whyte  427-4809 

fair  with  one-day  tourism 
marketplace) 

Taiwan  Sales  Mission 

Mar/May 

94 

Taiwan 

Trade 

Jay  Tam  427-4809 

PATA  Travel  Mart 

Apr  9-13 

94 

Seoul,  Korea 

Trade 

Greg  Whyte  427-4809 

Japan  Sales  Mission 

May 

94 

Osaka,  Tokyo 

Trade 

Barry  Salter  427-4809 

Australia  Sales  Mission 

Spring/Fall 

94 

Sydney/ 

Melbourne/ 

Auckland 

Sales  Mission 

Rabin  Mendis  427-4809 
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Europe 

The  Europe  region  includes  countries  in  both  Western 
and  Eastern  Europe  and  in  the  Former  Soviet  Union 
(FSU). 

Western  Europe 

Alberta  exports  to  Western  Europe  have  shown  relatively 
steady  but  modest  growth  during  the  last  four  years. 
Two-thirds  of  Alberta’s  exports  to  Western  Europe  are 
value-added  products,  well  distributed  across  a number  of 
industries  and  countries. 

The  integrated  European  market  offers  both 
opportunities  and  challenges.  Alberta  businesses  will 
have  to  take  into  account  the  changing  needs  of  the 
region.  Despite  significant  opportunities,  innovative 
marketing  strategies  that  combine  trade,  investment  and 
technology  flows  will  be  required. 

Western  Europe  is  also  an  important  source  of  tourism 
for  Alberta,  with  the  United  Kingdom  and  Germany  being 
its  second  and  fourth  largest  international  markets, 
respectively.  The  Netherlands,  France,  Switzerland,  and 
Italy  are  next  most  significant  sources  of  visitors  from 
Western  Europe. 

Market  opportunities  for  Alberta  products  and  services, 
particularly  in  the  United  Kingdom,  Germany,  Italy,  and 
France  include:  offshore  drilling  equipment,  gas 


gathering  systems,  electronic  and  computer  related 
technologies,  environmental  equipment  and  technology, 
housing  and  forestry  products,  livestock  genetics  and 
feedstuff. 

While  Western  Europe  could  be  a significant  source  of 
investments  for  Alberta,  realizing  this  potential  will 
require  focused  and  sustained  efforts.  Alberta  will  find 
itself  competing  with  Eastern  European  countries  for 
investment  funds  from  this  region. 

Government  Initiatives 

• Provide  market  intelligence  on  niche  markets  and  on 
joint-venture  opportunities  with  Western  European 
companies,  particularly  in  Germany. 

• Base  investment  promotion  efforts  on  location 
advantages  Alberta  can  offer  as  a result  of  the 
Canada/U.S.  Free  Trade  Agreement  and  the  proposed 
North  American  Free  Trade  Agreement.  Promote 
Alberta  as  the  point  of  entry  to  the  United  States 
market  as  well  as  Mexico. 

• Undertake  programs  to  further  diversify  the  Western 
European  market  for  tourist  travel  to  Alberta.  Such 
programs  should  package  a broader  geographical 
area  as  the  tourist  attraction,  e.g.  Western  Canada 
and/or  the  Pacific  Northwest. 

• Extend  Alberta’s  opportunities  for  technology 
interchange  projects  to  countries  like  France. 


Western  Europe  Export  Profile  ($000s) 


Agriculture 

Mining 

Oil 

Manufacturing 

Other 

Total 

United  Kingdom 

18,082.0 

23,540.0 

23.7 

85,923.4 

2,743.5 

126,312.6 

Germany 

551.8 

— 

— 

61,745.5 

3,043.5 

65,340.9 

Italy 

13,164.9 

9,812.2 

— 

33,984.4 

1,091.5 

58,053.0 

Belgium 

13,646.2 

— 

83.2 

43,410.5 

1.0 

57,140.9 

Netherlands 

5,707.1 

— 

— 

39,463.2 

6,471.5 

51,641.7 

France 

240.4 

— 

8,220.3 

21,600.1 

47.7 

30,108.6 

Other 

8,468.4 

3,225.5 

— 

54486.1 

4,570.8 

70,750.7 

Total 

55,860.7 

36,577.6 

8,327.2 

340,613.2 

17,969.6 

459,348.4 

Source:  1992  — Statistics  Canada 
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Western  Europe 
1993/94  Activity  Plans 


Event 

Date 

Location 

Sector 

Contact 

Advanced  Technology 

Cebit  ‘94 

Mar 

94 

Hanover, 

Germany 

Information 

Technology 

Bob  Tunis  427-4809 

Building  Products/Hardware 

Build  Russia  1993 

Sep 

10-17 

93 

Moscow 

Housing 

Horst  Ramanauskas 
422-0561 

Skanfor  Forestry  Mission 

Oct 

93 

Sweden 

Forestry/Forest 

Products 

Bob  Demulder  422-0561 

Interbuild  ’94 

Nov 

93 

Manchester 

Forest  Products 

Bob  Demulder  422-0561 

Food  Products/Services 

SIAL 

Oct 

93 

Paris 

Processed  Foods 

Penny  Mah  427-4241 

ANUCA  Food  Show 

Oct 

9-14 

93 

Cologne 

Food  Products 

Penny  Mah  427-4241 

Expo  Food 

Nov 

5-9 

93 

Milan 

Food  Products 

Doug  Bienert  427-4241 

International  Green  Week 

Jan 

94 

Berlin 

Food  Products 

Doug  Bienert  427-4241 

Livestock  & Livestock  Genetics 

Outgoing  Specialty  Crops  & Meats  Fall 
Mission 

93 

Germany, 

France, 

Portugal  & 
North  Africa 

Specialty  Crops  & 
Meats 

Doug  Bienert  427-4241 

Incoming  Livestock  Mission 

Fall 

93 

From  Germany 

Livestock  Genetics 

Doug  Bienert  427-4241 

Outgoing  Livestock  Mission 

Fall 

93 

Germany,  UK 
& France 

Livestock  Genetics 

Doug  Bienert  427-4241 

Salon  Internationale  d’Agricolen 

Mar 

94 

Paris,  France 

Livestock  Genetics 

Doug  Bienert  427-4241 

Oil  & Gas/Petrochemicals/Mining 


Offshore  Europe  '93 

Sep 

7-10 

93 

Aberdeen 

Oil  & Gas 

Behrooz  Sadre-Hashemi 
427-4809 

Heather  Doyle  422-6236 

Offshore  Europe  '93 

Sep 

11-29 

93 

Scandinavian 

Region 

Oil  & Gas 

Behrooz  Sadre-Hashemi 
427-4809 

MOEX  ’94  Conference/Trade  Show 
& Trade  Mission 

Jan 

24-27 

94 

Malta 

Oil  & Gas 

Anna  Attademo  427-4809 

Tourism 

TTW  Montreux 

Oct 

93 

Switzerland 

Trade 

Karin  Teubert  422-9330 

World  Travel  Market 

Nov 

15-18 

93 

London 

Trade 

Joanne  Harvey  427-4809 

Travel  Market  Cologne 

Nov 

93 

Cologne 

Trade 

Joanne  Harvey  427-4809 

Leipzig  Travel  Fair 

Dec 

93 

Leipzig 

Consumer 

Karin  Teubert  422-9330 

Canada’s  West  Marketplace 

Dec 

7-9 

93 

Edmonton 

Trade 

Joanne  Harvey  427-4809 

CMT  Stuttgart 

Jan 

94 

Stuttgart 

Consumer 

Karin  Teubert  422-9330 

TCS  Exhibition 

Jan 

94 

Zurich 

Trade 

Karin  Teubert  422-9330 

BIT  Milan 

Feb 

94 

Milan 

Trade 

Karin  Teubert  422-9330 

CBR  Munich 

Feb 

94 

Munich 

Consumer 

Karin  Teubert  422-9330 

Atelier  Canada 

Mar 

2-3 

94 

Paris 

Trade 

Bob  Tunis  427-4809 

International  Tourism  Exchange 
— ITB  Berlin 

Mar 

5-11 

94 

Berlin 

Trade  and  Consumer 

Karin  Teubert  422-9330 

CUBE  — Canada/US  Business 
Exchange 

Mar 

15-17 

94 

London 

Trade  and  Media 

Joanne  Harvey  427-4809 

Rendez-vous  Canada 

May 

17-20 

94 

Toronto 

Trade 

Joanne  Harvey  427-4809 
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Eastern  Europe/Countries  of 
The  Former  Soviet  Union  (FSU) 

Eastern  Europe  and  the  countries  of  the  Former  Soviet 
Union  (FSU)  are  in  transition  from  a centralized 
economic  system  to  a market-based  economy.  For  some 
countries,  such  as  Hungary  and  Poland,  the  transition 
appears  to  be  taking  effect  smoothly,  but  in  most  other 
countries  uncertainty  prevails.  This  is  particularly  true  in 
the  countries  of  the  FSU. 

The  FSU  is  the  dominant  area  in  the  region,  accounting 
for  the  bulk  of  Alberta  exports.  Primary  agricultural 
products  and  oil  and  gas  equipment  are  the  principal 
exports  from  Alberta.  In  the  FSU  particularly,  there  are 
major  plans  for  upgrading  oil  and  gas  production  and 
processing  facilities.  Many  of  these  projects,  however,  are 
heavily  dependent  on  foreign  financial  assistance.  Some 
assistance  is  now  being  made  available  through  lines  of 
credit  from  the  United  States,  Canada,  and  Europe,  as 
well  as  through  international  financial  institutions. 


This  situation  highlights  the  importance  of  strategic 

alliances  with  companies  in  donor  countries  to  make  in- 
roads into  the  FSU  and  Eastern  European  markets. 

Alberta  will  have  to  take  a focused  and  targeted  approach 

to  realize  opportunities  in  this  region. 

Government  Initiatives 

• Provide  market  intelligence  on  opportunities  for 
strategic  alliances  with  U.S.  and  European 
companies  for  projects  in  FSU  and  Eastern  Europe. 

• Promote  formation  of  consortia  to  access 
opportunities  in  the  region. 

• Extend  Alberta’s  Technology  Transfer  Program  to 
include  Russia,  the  Ukraine,  Hungary,  and  Poland. 

• Provide  on-site  business  support  services  to  Alberta 
companies  in  FSU. 

• Monitor  tourism  activity  for  future  potential. 

• Develop  an  index  of  Alberta  companies  prepared  to 
make  long-term  investments  in  the  region. 


Export  Profile  ($000s) 


Agriculture 

Mining 

Oil 

Manufacturing 

Other 

Total 

FSU 

286,391.1 

— 

— 

52,281.0 

11,312.6 

349,984.7 

Other 

263.0 

— 

— 

18,365.5 

981.4 

19,609.9 

Total 

286,654.1 

- 

- 

70,646.5 

12,293.9 

369,594.6 

Source:  1992  — Statistics  Canada 
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Eastern  Europe 
1993/94  Activity  Plans 


Event 

Date 

Location 

Sector 

Contact 

General  Agriculture 

Federal  Task  Force  Mission 

Aug/Sep 

93 

Russia 

General  Agriculture 

Ed  Bristow  427-4241 

Incoming  Mission 

Sep 

93 

Russia/ 

Ukraine 

General  Agriculture 

Ed  Bristow  427-4241 

Needs  Assessment  Livestock,  Crop  Sep 
Production  & Processing 

Oil  & Gas/Petrochemicals/Mining 

93 

Tyumen, 

Russia 

Livestock  Crops 

Ed  Bristow  427-4241 

Mission 

Oct  31- 
Nov  10 

93 

Poland, 

Hungary 

Oil  & Gas 

Don  Wilson  427-4809 

Mission 

Nov 

93 

Russia, 

Kazakhstan  & 
Norway 

Oil  & Gas,  Agritech, 
Cold  Weather 
Technology 

Patti  Piironen  427-4809 

Other 

Outgoing  Mission 

Sep  21- 
Oct.  6 

93 

Ukraine 

All  sectors 

Don  Wilson  427-4809 

Euromatching  Mission 

Nov  11-20 

93 

Austria/ 

Hungary 

Misc.  Technology 

Julius  Nemeth  427-4809 

Trade  Mission 

Feb-Mar 

94 

Volga/Urals  & 
Caspian  Region 
of  Russia 

Agritech,  Energy, 
Environment 

Patti  Piironen  427-4809 

Environmental  Mission 

Feb-Mar 

94 

Portugal/Spain, 
Greece,  Austria 

Telecommunications, 
Cas  Pipelines 

Julius  Nemeth  427-4809 
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Middle  East/Africa/India 

During  1992,  Alberta  exports  to  the  region  amounted  to 
$453  million,  of  which  the  Middle  East  accounted  for 
$189  million.  The  North  African  countries  of  Morocco, 
Tunisia  and  Algeria  accounted  for  nearly  64%  of  Alberta’s 
total  exports  of  $190  million  to  Africa.  Exports  to  the 
Sahara  sub-region  were  modest  and  spread  over  some  30 
countries.  Most  exports  to  this  region  appear  to  be 
heavily  dependent  on  Canadian  and  other  international 
aid  programs. 

In  the  Middle  East,  Iran,  Libya,  and  Saudi  Arabia  are  the 
important  markets,  particularly  for  agricultural  products 
and  manufactured  goods. 

In  1991,  exports  to  Kuwait  increased  temporarily  to  a 
high  of  $321  million  primarily  from  the  sales  of  some 
used  aircraft.  Alberta’s  expanded  trade  with  Kuwait  will 
depend  on  the  kind  of  trading  relations  Alberta 
businesses  establish.  Joint  venturing  with  United  States 
based  companies  for  projects  in  Kuwait  appears  to  be  the 
best  course  to  pursue  in  re-establishing  a presence  in  this 
market. 

India  has  a large  and  growing  consumer/industrial 
products  market.  During  1992,  Alberta  exports  to  India 


amounted  to  a little  over  $74  million.  As  government 
economic  policies  gradually  change  and  become  more 
liberal,  there  are  significant  opportunities  for  joint- 
venture  investments,  particularly  in  high  tech  industries. 

Government  Initiatives 

• In  consultation  with  industry  associations,  develop 
appropriate  marketing  strategies  to  ensure  ongoing 
presence  of  Alberta  businesses  in  Middle  East 
countries. 

• Provide  market  intelligence  to  Alberta  businesses  on 
opportunities  in  the  Middle  East  and  North  African 
markets. 

• Enhance  contacts  with  aid  agencies  such  as  the 
Canadian  International  Development  Agency  (CIDA), 
the  World  Bank,  and  U.N.  development  agencies  with 
a view  to  promoting  participation  by  Alberta 
businesses  in  aided  development  projects  in  the  Sub- 
Saharan  region  of  Africa. 

• Continue  efforts  to  expand  business  relations 
between  Albertan  and  Indian  companies. 


Middle  East/Africa/India  Export  Profile  ($000s) 


Agriculture 

Mining 

Oil 

Manufacturing 

Other 

Total 

India 

53,464.6 

— 

9,264.4 

11382.3 

— 

743113 

Iran,  Isla.  Rep. 

69,246.1 

— 

— 

13,729.5 

3.0 

82,978.6 

Libyan  Arab.  Jam. 

5,215.0 

— 

— 

24,527.0 

0 A 

29,742 A 

Saudi  Arabia 

16,551.7 

— 

— 

1,878.5 

0.3 

18330.6 

Israel 

— 

— 

11,925.2 

565.5 

408.6 

12,899.3 

United  Arab  Emir. 

— 

— 

— 

8,377.5 

58.4 

8,395.8 

Egypt 

7,269.1 

— 

— 

1,023.2 

20.2 

8,312.5 

Syrian  Arab.  Rep. 

— 

— 

— 

6,858.5 

0.2 

6,858.6 

Yemen 

— 

— 

— 

4388.8 

1,141.2 

5330.0 

Oman 

— 

— 

— 

5/135.1 

— 

5/435.1 

Kuwait 

— 

— 

— 

2393.7 

— 

2,593.7 

Ethiopia 

1,928.9 

— 

— 

40.8 

142.9 

2,112.6 

Jordan 

— 

— 

— 

1,635.2 

0.4 

1,635.6 

Turkey 

— 

— 

— 

1,559.9 

15.5 

1,575.4 

Other  Middle  East 

691.3 

— 

— 

1,527.0 

8.8 

2327.0 

Morocco 

114.5 

— 

65,997.8 

2,512.2 

90.4 

68,714.9 

South  Africa 

11,743.7 

— 

15354.0 

1,063.6 

369.6 

28,530.9 

Tunisia 

— 

— 

26,023.0 

404.2 

0.3 

26,427.4 

Algeria 

10,129.4 

— 

— 

15,276.7 

72.8 

25,479.0 

Senegal 

880.1 

— 

11,376.3 

29.6 

523.8 

12,809.8 

Other  Africa 

13,051.5 

— 

— 

11,080.6 

3,921.1 

28,053.2 

Total 

190,285.8 

- 

139,940.7 

116,049.1 

6,778.0 

453,053.6 

Source:  1992  — Statistics  Canada 
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Middle  East/ Africa/ India 
1993/94  Activity  Plans 


Event 

Date 

Location 

Sector 

Contact 

Advanced  Technologies 

Globe  ’94 

Mar 

94 

Vancouver 

Advanced  Technology 

Greg  Jardine  427-4327 

High  Tech  Mission 

Mar 

94 

India 

Advanced  Technology 

Henry  Armstrong  427-4327 

General  Agriculture 

Saudi  Agriculture  Mission 

Oct  3-7 

93 

Ryadh,  Saudi 
Arabia 

General  Agriculture 

Ed  Bristow/Doug  Bienert 
427-4241 

Special  Meats  & Crops  Mission 

Fall 

93 

Germany, 

Meats  & Crops 

Doug  Bienert  427-4241 

Portugal, 
Algeria, 
Morocco, 
Tunisia,  Saudi 
Arabia 

Environment 


Environmental  Mission 

Feb 

94 

India/Pakistan 

Environment 

Greg  Jardine  427-4327 

Oil  & Gas/Petrochemicals/Mining 

Outgoing  Trade  Mission  Oct 

93 

Nigeria,  Gabon, 
Cameroon, 

S.  Africa 

Oil  & Gas 

Dean  Sanduga  427-4327 

Outgoing  Trade  Mission 

Nov 

1 

93 

India,  Dubai  & 
Pakistan 

Oil  & Gas 

Greg  Jardine, 

Henry  Armstrong  427-4327 

Incoming  Buyers  from  Kenya, 
Cameroon,  Nigeria 

Nov 

16 

93 

Edmonton/ 

Calgary 

Oil  & Gas 

Dean  Sanduga  427-4327 

Investment  Mission  to  Middle  East 

Nov/Dec 

93 

Algeria,  Syria, 
Qatar,  UAE 

Oil  & Gas 

Abbas  Al-Saigh  427-4327 

Incoming  Mission  from  Pakistan 

Jan 

10 

94 

Calgary 

Petroleum 

Greg  Jardine  427-4809 

Outgoing  Trade  Mission 

Feb 

25 

94 

Nigeria,  Gabon, 
Kenya,  Angola, 
S.  Africa 

Oil  & Gas 

Dean  Sanduga  427-4327 

Trade  Mission 

Feb 

94 

India/Pakistan 

Oil  & Gas/ 
Environment 

Greg  Jardine  427-4327 

Other 

Meeting  Arab  Ambassadors, 

Consuls  & Federal  Officials 

Aug 

93 

Ottawa,  Mtl., 
Toronto 

Multi-Sector 

Abbas  Al-Saigh  427-4327 

Incoming  Buyers  from  Kenya, 
Tanzania 

Aug 

12-17 

93 

Edmonton/ 

Calgary 

Multi-Sector 

Dean  Sanduga  427-4327 

Outgoing  Mission 

Sep 

10 

93 

India 

Multi-Sector 

Henry  Armstrong  427-4327 

Trade  Mission 

Oct 

93 

Iran,  Qatar, 

UAE,  Saudi 
Arabia,  Kuwait, 
Yemen,  Oman, 
Syria 

Follow-up  on 
opportunities  and 
ongoing  projects 

Abbas  Al-Saigh  427-4327 
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Alberta  Development  Services 

The  Alberta  Government  offers  a range  of  services  to  help 
Alberta  companies  and  entrepreneurs  participate  in 
international  activities. 

For  information  about  the  programs  available,  please 
refer  to  the  ‘Alberta  Business  Program  Guide’,  Spring 


1993,  produced  by  Alberta  Economic  Development  and 
Tourism.  If  you  require  a copy  of  this  guide,  please 
contact  the  Corporate  and  Public  Relations  Branch  of 
Alberta  Economic  Development  and  Tourism,  6th  Floor, 
10155  - 102  Street,  Edmonton,  Alberta  T5J  4L6,  or  call 
(403)  427-0670. 

You  can  also  obtain  more  information  about  available 
programs  by  contacting  any  of  the  offices  listed  below. 


Tourism , Trade  and 
Investment  Division 
Alberta  Economic 
Development  and 
Tourism 

3rd/4th  Floors,  CityCentre 
10155  - 102  Street 
Edmonton,  Alberta  T5J  4L6 

Divided  into  6 geographic  regions, 
Division  staff  identify  market 
opportunities  and  help  expand 
exports,,  promote  tourism  and  attract 
visitors,  attract  investment  and 
business  immigration,  and  advise  on 
local  business  customs  and  practices. 

Western  Region 

(Western  Canada  and  Northwest  USA) 
Telephone:  427-4323 
Fax:  422-5123 

Eastern  Region 

(Central  and  Eastern  Canada, 

Midwest  and  Eastern  USA) 

Telephone:  427-1905 
Fax:  422-9127 

The  Americas 

(SW  United  States,  Mexico,  Central 
and  South  America) 

Telephone:  427-4809 
Fax:  422-9127 

Europe 

(Western,  Central  and  Eastern 
Europe) 

Telephone:  427-4809 
Fax:  422-9127 

Middle  East/Africa/India 

Telephone:  427-4327 
Fax:  422-9127 


Asia/Pacific 

(Continental  Asia,  Japan,  the 
Philippines  and  Australia) 
Telephone:  427-4809 
Fax:  422-9127 


Industry  Technology  and 
Research  Division 
Alberta  Economic 
Development  and 
Tourism 

10th/llth  Floors,  Sterling  Place 
9940  - 106  Street 
Edmonton,  Alberta  T5K  2P6 

This  Division  helps  business  and 
industry  create  new  wealth  and 
employment  opportunities  in  Alberta. 
It  helps  companies  improve  their 
competitiveness  by  putting  new  ideas 
and  technology  to  work  to  produce 
quality  products  and  services,  and  to 
transport  them  to  market. 

Industry  Development  Branch 

Telephone:  427-2005 
Fax:  422-2091 

Distribution  and  Transportation 
Services  Branch 
Telephone:  427-0741 
Fax:  422-2091 

Forest  Industry  Development 
Branch 

Telephone:  422-0561 
Fax:  422-2091 

Technology  and  Research  Branch 

Telephone:  422-0561 
Fax:  422-2091 


Small  Business  and 
Tourism  Development 
Division 

Alberta  Economic 
Development  and 
Tourism 

6th/9th  Floors,  Sterling  Place 
9940  - 106  Street 
Edmonton,  Alberta  T5K  2P6 

This  Division  offers  comprehensive 
small  business  and  tourism 
counselling;  information  and 
publications;  site  development, 
location  and  technical  assistance; 
community  and  regional  tourism 
planning  and  counselling;  and 
financial  analysis/economic  feasibility 
assistance. 

Edmonton  and  Northern 
Regional  Offices: 

6th  Floor,  Sterling  Place 
9940  - 106  Street 
Edmonton,  Alberta  T5K  2P6 
Fax:  427-5926 

Edmonton  Business  Counselling 

Telephone:  427-3685 

Edmonton  Metro  Business 
Counselling 

Telephone:  427-3685 

Edmonton  Rural  Business 
Counselling 

Telephone:  427-3685 
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Edson 

204  Provincial  Building 
111  -54  Street 
Edson,  Alberta  T7E  IT2 
Telephone:  723-8229 
Fax:  723-8240 

Peace  River 

Bag  900,  Box  3 

10122  - 100  Street,  Riverdrive  Mall 
Peace  River,  Alberta  T8S  1T4 
Telephone:  624-6113 
Fax:  624-6490 

St.  Paul 

412  Provincial  Building 
5025  - 49  Avenue 
St.  Paul,  Alberta  T0A  3A4 
Telephone:  645-6358 
Fax:  645-6241 

Grande  Prairie 

1401  Provincial  Building 

10320  - 99  Street 

Grande  Prairie,  Alberta  T8V  6J4 

Telephone:  538-5230 

Fax:  538-5332 

Calgary  and  Southern 
Regional  Offices 

5th  Floor,  999  - 8th  Street  S.W. 
Calgary,  Alberta  T2R  1 J5 
Fax:  297-6168 

Calgary  Business  Counselling 

Telephone:  297-8911 

Calgary  Rural  Business  Counselling 

Telephone:  297-6284 

Tourism  Business  Counselling 

750,  999 -8th  Street  S.W. 

Calgary,  Alberta  T2R  1 J5 
Telephone:  297-5040 
Fax:  297-5068 

Camrose 

5005  - 49  Street 
Camrose,  Alberta  T4V  1N5 
Telephone:  679-1235 
Fax:  679-1250 

Red  Deer 

3rd  Floor,  Provincial  Building 
4920-51  Street 
Red  Deer,  Alberta  T4N  6K8 
Telephone:  340-5300 
Fax:  340-5231 


Lethbridge 
Bag  3014 

416  Stafford  Drive  South 
Lethbridge,  Alberta  T1J  4C7 
Telephone:  381-5414 
Fax:  381-5741 

Medicine  Hat 

109  Provincial  Building 

346  - 3 Street,  S.E. 

Medicine  Hat,  Alberta  T1A  OG7 
Telephone:  529-3630 
Fax:  529-3140 


Tourism  Development 

9th  Floor,  Sterling  Place 
9940  - 106  Street 
Edmonton,  Alberta  T5K  2P6 
Fax:  427-0778 

Business  Development  Services 

Telephone:  422-1362 

Business  Development  Support 

Telephone:  422-1362 

Community  and  Regional  Resources 
Development 

Telephone:  427-2501 

Land  Resources  Development 

Telephone:  427-2501 


Marketing  Services 
Division 

Alberta  Agriculture,  Food 
and  Rural  Development 

300  J.G.  O’Donoghue  Building 
7000  - 113  Street 
Edmonton,  Alberta  T6H  5T6 
Telephone:  427-4241 
Fax:  422-9746 

This  Division  works  with  Alberta’s 
agri-business  to  encourage  them  to 
respond  and  adapt  to  global  business 
opportunities. 

Geographic  teams  identify  market 
opportunities  and  collect,  analyze  and 
transfer  market  intelligence  to 
partners  and  clients. 

NAFTA  Team 

(USA,  Mexico,  Canada) 


North  Asia  Team 

(Japan,  Korea,  Taiwan,  China,  Hong 
Kong,  Far  East  Regions  of  Russia) 

Europe  and  Developing  Markets 
Team 

(All  other  markets) 

Processing  Services 
Division 

Alberta  Agriculture,  Food 
and  Rural  Development 

304,  J.G.  O’Donoghue  Building 
7000 -113  Street 
Edmonton,  Alberta  T6H  5T6 
Telephone:  427-7366 
Fax:  422-3655 

This  Division  facilitates  the  further 
development  of  a profitable,  globally 
competitive,  environmentally 
sustainable  food,  feed,  beverage  and 
agricultural  processing  industry. 
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International  Trade  Offices 

New  York 

Government  of  Alberta 
27th  Floor, 

General  Motors  Building 
767  Fifth  Avenue 
New  York,  New  York 
USA  10153 

Telephone:  (211)  759-2222 
Telefax:  (212)  759-3682 

Hong  Kong 

Government  of  Alberta 
Rooms  1003-1004, 

10th  Floor,  Tower  2 
Admiralty  Centre, 

18  Harcourt  Road 
Central,  Hong  Kong 
Telephone:  011-852-528-4729 
Telex:  802-61961+ 

Telefax:  011-852-529-8115 

Korea 

Government  of  Alberta 
c/o  Canadian  Embassy  Seoul 
10th  Floor,  Kolon  Bldg. 

45,  Mukyo-Dong,  Chung-Ku 
Seoul,  Republic  of  Korea  100-170 
Telephone:  011-82-2-753-2605 
Telefax:  011-82-2-755-0686 

Tokyo 

Government  of  Alberta 
3rd  Floor,  Canada  Place 
337  Akasaka  7-chome 
Minato-ku,  Tokyo  107 
Japan 

Telephone:  011-81-3-3475-1171 
Telefax:  011-81-3-3470-3939 

London 

Alberta  House,  1 Mount  Street 
London,  England  W1Y  5AA 
Telephone:  011-4471-491-3430 
Telex:  51-23461+ 

Telefax:  011-4471-629-2296 

011-4471-491-3518 

Taiwan 

13  FI.  365  Fu  Hsing  North  Road 

Taipei,  104 

Taiwan 

Telephone:  011-886-2-715-3637 
Telefax:  011-886-2-715-1717 


China  Alberta  Petroleum  Training  Centre 
15th  Floor  Shengli  Hotel  Building 
#3  Bei  Sha  Tan,  Changping  Lu 
Deshengmen  Wai, 

Beijing  100083 
China 

Telephone:  011-861-203-1116 
Telefax:  011-861-203-1083 


Library  of  Canada 

ii|pia 

O 3286  50822  9867 


/dlberfa 

ECONOMIC  DEVELOPMENT 
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